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marketingi erT-erTi savaldebulo saswavlo disciplinaa 

ekonomikisa da biznesisTvis specialistebis mosamzadebel 

specialobebze. naSromSi logikuri TanmimdevrobiT aris gadmocemuli 

Tanamedrove marketingis ZiriTadi sakiTxebi. masSi ganxilulia 

marketingis ZiriTadi cnebebisa da strategiebis, Semdeg ki marketingis 

kompleqsis elementebis Sinaarsi. naSromSi daxasiaTebulia, agreTve, 

mdgradi marketingisa da marketinguli eTikis,  internetmarketingisa da 

saerTaSoriso marketingis sakiTxebi Sesabamis TavebSi. naSromi 

warmoadgens leqciebis mokle kurss. is gankuTvnilia umaRlesi 

saswavleblebis im studentebisTvis, romelTac biznesis administrireba 

airCies damatebiT specialobad. mocemuli leqciebis kursi daxmarebas 

gauwevs marketingis sakiTxebiT dainteresebul nebismier adamians da 

gauadvilebs mas marketingis arssa da misi gamoyenebis saWiroebaSi 

garkvevas.  
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Tavi 6. biznesbazrebi da biznesmyidvelis qceva 

6.1. biznesbazrebis arsi 

     biznesbazars miekuTvneba yvela sawarmo, romlebic saqonelsa da 

momsaxurebas yiduloben sxva saqonlis an momsaxurebis sawarmoeblad an 

SemdgomSi gasayidad da mogebis misaRebad. 

     biznesbazrebi, romelTac sawarmoo daniSnulebis produqtis 

bazrebsac uwodeben, garkveulwilad samomxmareblo bazrebis msgavsia. 

orive bazarze adamianebi gamodian myidvelis rolSi da iReben 

gadawyvetilebebs yidvis Sesaxeb sakuTari moTxovnilebebis 

dasakmayofileblad. imavdroulad, biznesbazrebi samomxmareblo 

bazrebisgan gansxvavdeba mTeli rigi maxasiaTeblebiT, romelTa Soris 

gamovyofT: 

 bazris struqtura da moTxovna; 

 Sesyidvis centris buneba; 

 gadawyvetilebebis ZiriTadi saxeebi da maTi miRebis procesi. 

      samomxmareblo bazrebTan SedarebiT, biznesbazrebze myidvelTa 

mcire raodenobaa, magram isini msxvili myidvelebia. sawarmoo 

daniSnulebis produqtebze moTxovna damokidebulia samomxmareblo 

produqtebze arsebul moTxovnaze. e.i. biznesproduqtebze moTxovna 

warmoebuli moTxovnaa. ase, magaliTad, General Motors folads yidulobs 

manqanis sawarmoeblad, manqanebs ki yiduloben momxmareblebi. Tu 

samomxmareblo moTxovna manqanebze Semcirda, Semcirdeba foladze 

moTxovnac. biznesproduqtebze moTxovnis umetesi nawili 

araelastikuria, e.i. fasis cvlileba gavlenas ar axdens moTxovnis 

doneze. tansacmlis mwarmoebeli sawarmoebi ar Seisyidian ufro met 

qsovils imis gamo, rom qsovilebze fasebi Semcirda. biznesbazrebze 

moTxovnas aqvs ufro meryevi xasiaTi, vidre samomxmareblo bazrebze 

arsebul moTxovnas.  
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samomxmareblo bazrebTan SedarebiT, biznesbazrebze myidvelebsa 

da gamyidvelebs Soris ufro mWidro kontaqtebia. momwodebeli 

sawarmoebi xSirad asruleben myidveli sawarmoebis individualur 

SekveTebs.  biznesbazrebze Sesyidvasa da gayidvas profesionalebi 

axorcieleben. produqtebis SesyidviT dakavebuli profesionalebi 

reklamis gavlenas, samomxmareblo produqtebis myidvelebTan SedarebiT, 

naklebad eqvemdebarebian. biznesproduqtis sayidlad sawarmoebSi 

Seqmnilia Sesyidvis centrebi (komitetebi), romlebic dakompleqtebulia 

teqnikuri eqspertebiTa da umaRlesi xelisuflebis warmomadgenlebiT. 

biznesbazrebi da samomxmareblo bazrebi erTmaneTisgan 

geografiuli koncentraciiTac gansxvavdeba. samomxmareblo produqtis 

myidvelebi ganfenilni arian mTeli qveynis teritoriaze, 

biznesproduqtebis myidvelebi ki Tavmoyrili arian qveynis ramdenime 

regionSi. ase magaliTad, saerTaSoriso finansuri centri mdebareobs 

londonSi, navTobproduqtebisa da sinTetikuri masalebis saerTaSoriso 

bazari roterdamsa da amsterdamSi, kinofilmebis warmoebis centri 

holivudia. 

          teqnikuri TvalsazrisiT biznesproduqtebi samomxmareblo 

produqtebTan SedarebiT ufro rTulia, ris gamoc biznesproduqtebis 

yidvaSi did rols piradi kontaqtebi asrulebs. amasTan, 

biznesproduqtebis SeZena mravaljeradi kontaqtebis Sedegad 

xorcieldeba. 

          samomxmareblo produqtebis myidvelebisgan gansxvavebiT 

biznesproduqtebis myidvelebs ufro rTuli gadawyvetilebebis miReba 

uwevT. jer erTi, am dros saqme exeba bevrad ufro did fulad gasavals 

da, meore, gadawyvetilebis miReba moiTxovs sxvadasxva donis 

TanamSromelTa urTierTSeTanxmebas. amasTan, biznesSesyidvebze 

gadawyvetilebis miRebas sWirdeba bevrad ufro meti  dro, vidre is 

saWiroa samomxmareblo produqtebis Sesyidvisas. 
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     biznesproduqtebis Sesyidvaze kontraqtebis gaformebis procesi 

ufro formalizebulia samomxmareblo produqtebis SesyidvasTan 

SedarebiT. am dros saWiroa SekveTebis werilobiTi gaformeba, 

momwodeblis yuradRebiT SerCeva, umaRlesi donis xelmZRvanelეbis 

Tanxmoba. 

      

6.2. biznesmyidvelis qcevis modeli 

 

     myidveli organizaciebi yidvasTan dakavSirebiT bevr 

gadawyvetilebas iReben. marketologebs ainteresebT, Tu rogorი 

iqneba myidveli organizaciis qceva maT mier SeTavazebul 

marketingul stimulebze. myidveli organizaciis qcevis Sesaswavlad 

gamoiyeneba modeli, romlis mixedviT myidvel organizaciaze 

gavlenas axdenen marketinguli  da sxva stimulebi da garkveul 

ukureaqcias iwveven. 

     marketingul stimulebSi Sedis marketingis kompleqsis oTxi 

elementi: produqti, fasi, adgili da stimulireba (bazarze win 

waweva). sxva stimulebs miekuTvneba: ekonomikuri, teqnologiuri, 

politikuri, kulturuli, konkurentuli faqtorebi. 

     aRniSnuli stimulebis zemoqmedebiT myidvel organizaciebSi 

iReben garkveul gadawyvetilebebs produqtebis SesyidvasTan 

dakavSirebiT. realurad es gadawyvetilebebi vlindeba Semdeg 

sapasuxo reaqciebSi: produqtis arCevani, momwodeblis arCevani, 

SekveTis moculobis sididis gansazRvra, mowodebis vadebisa da 

pirobebis gansazRvra, momsaxurebis pirobebisa da gadaxdis pirobebis 

gansazRvra. 

     rogorc modelidan Cans, saSemsyidvelo saqmianoba 

organizaciebSi ori mTavari mxarisgan Sedgeba: Sesyidvis centris 

arseboba da Sesyidvaze gadawyvetilebis miRebis procesi. 
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     aRniSnuli modelis safuZvelze marketologebi cdiloben pasuxi 

gascen Semdeg kiTxvebs: ra gadawyvetilebas iReben myidveli 

organizaciebi? vin monawileobs Sesyidvis procesSi? romeli 

faqtorebi axdenen gavlenas myidvelze? rogor iReben 

gadawyvetilebas myidveli organizaciebi? 

 

6.3. biznesSesyidvis ZiriTadi tipebi 

       ganasxvaveben biznesSesyidvis sam ZiriTad tips: 

 ganmeorebiTi Sesyidva cvlilebis gareSe; 

 modificirebuli ganmeorebiTi Sesyidva; 

 axali Sesyidva. 

     ganmeorebiTi Sesyidva cvlilebebis gareSe aris biznesSesyidva, 

romelic xorcieldeba myidveli organizaciis mier SekveTaSi 

cvlilebis Setanis gareSe. sxvagvarad mas Cveulebriv ganmeorebiT 

Sesyidvasac uwodeben. Cveulebriv es aris Sesyidvis centris 

(ganyofilebis) mier ganxorcielebuli rutinuli operacia. 

specialistebi Tvlian, rom aRniSnuli tipis biznesSesyidvebis 90% 

ramdenime wlis Semdeg ganxorcieldeba internetiT. myidveli 

organizacia warsuli wlebis gamocdilebis safuZvelze airCevs 

ubralod momwodebels arsebuli momwodeblebisgan. SerCeuli 

momwodeblebi cdiloben SeinarCunon produqtis xarisxi, Tanac myidvel 

organizacias sTavazoben ganmeorebiTi SekveTebis avtomatur sistemas, 

riTac Sesyidvis centrebs (ganyofilebebs) uadvileben ganmeorebiTi 

SekveTis micemas. konkurenti momwodeblebi cdiloben, isargeblon 

arsebuli momwodeblebis daSvebuli SecdomebiT, maTi muSaobiT  

gamowveuli ukmayofilebiT da SesTavazon myidvel organizacias raRac 

axali, riTac SeZleben myidveli organizaciis TavianT produqciaze 

gadarTvas. 
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     modificirebuli ganmeorebiTi Sesyidva warmoadgens 

biznesSesyidvas, romlis drosac myidveli organizacia cvlis 

SekveTili produqciis maxasiaTeblebs, fass, miwodebis pirobebs an 

produqciis momwodebels. 

     modificirebuli ganmeorebiTi Sesyidva, rogorc wesi, moiTxovs 

gadawyvetilebaSi ufro meti piris monawileobas vidre ganmeorebiTi 

Sesyidva cvlilebebis gareSe. myidveli organizaciis momwodeblebis 

siaSi Seyvanili sawarmoebi maqsimalurad cdiloben, rom gansazRvron 

konkurentebi da xelidan ar gauSvan SekveTa. is momwodeblebi, 

romlebic ar Sedian myidveli organizaciis momwodeblebis siaSi, 

cdiloben modificirebuli ganmeorebiTi Sesyidva ganixilon rogorc 

axali klientis mozidvis SesaZlebloba. 

     axali Sesyidva warmoadgens biznesSesyidvas, romlis drosac 

myidveli organizacia, sawarmo pirvelad yidulobs mocemul produqts. 

am situaciaSi rac ufro didia danaxarjebi da riski, miT meti piri 

monawileobs yidvis Sesaxeb gadawyvetilebis miRebis procesSi da miT 

ufro aqtiurad cdiloben isini informaciis mopovebas. axali Sesyidvis 

situacia momwodeblebisTvis ukeTesi stimuli da Sansia. marketologebi 

cdiloben, rom potenciur myidvelze moaxdinon gavlena maTTvis 

daxmarebisa da informaciis SeTavazebis gziT. 

     myidveli yvelaze nakleb gadawyvetilebebs iRebs cvlilebebis 

gareSe ganmeorebiTi Sesyidvebis dros, yvelaze mets ki axali 

Sesyidvebis dros. axali Sesyidvebis dros myidvelma unda miiRos 

gadawyvetileba SesakveTi produqtze, momwodeblebze, fasebis sidideze, 

anazRaurebis pirobebze, SekveTis moculobaze, mowodebis vadebsa da 

momsaxurebaze. am gadawyvetilebebis miRebis wesi gansxvavdeba 

konkretuli situaciisgan damokidebulebiT. 

     myidveli organizaciebis (sawarmoebis) umetesoba cdilobs, 

moZebnos iseTi momwodebli, romelic SeZlebs misi problemis 
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kompleqsur gadawyvetas. amas xedaven gamyidveli sawarmoebi da 

cdiloben, daakmayofilon myidvelebis sxvadasxva moTxovna. am 

garemoebis gamo warmoiSva sistemuri Sesyidvebi  (erTi momwodeblidan 

Sesyidva) da sistemuri gayidvebi (myidvelis uzrunvelyofa saWiro 

saqonliT, momsaxurebiT, remontiT). 

      

6.4. biznesmyidvelis qcevaze moqmedi 

faqtorebi 

sawarmoo daniSnulebis saqonlis bazarze myidvelebis qcevaze 

mTeli rigi faqtorebi moqmedebs. am faqtorebs ase ajgufeben: 

 

 gare garemos faqtorebi;  

 organizaciuli faqtorebi;  

 pirovnebaTSorisi urTierTobis faqtorebi;  

 pirovnuli faqtorebi. 

  

gare garemos faqtorebSi, Tavis mxriv, erTiandeba moTxovna, 

ekonomikis ganviTarebis perspeqtivebi, kreditze procentis sidide, 

mecnierebisa da teqnikis ganviTarebis mdgomareoba, politikuri 

mdgomareoba qveyanaSi, cvlilebebi kanonmdeblobaSi, mosalodneli 

cvlilebebi konkurentebis saqmianobaSi.  

sawarmoo daniSnulebis saqonelze moTxovnis safuZveli 

samomxmareblo saqonelze arsebuli moTxovnaa. samkervalo sawarmoebi 

qsovilebs yiduloben imitom, rom qsovilebisgan Sekeril saqonels 

mosaxleoba SeiZens. cxadia, Tu Semcirdeba moTxovna tansacmelze, 

Semcirdeba moTxovna misi warmoebis procesSi gamosayenebel nedleulsa 

da masalebzec. 
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 biznesazris ganviTarebaze qveynis ekonomikis ganviTarebis 

perspeqtivebic moqmedebs. ekonomikuri aRmavlobis periodSi sawarmoebs 

eZlevaT warmoebis moculobis gazrdis SesaZlebloba mosaxleobis 

Semosavlebis sididis da, Sesabamisad, misi myidvelobiTi unaris 

gazrdis bazaze. ekonomikuri dacemis dros sawarmoebi ver axdenen 

zemoqmedebas moTxovnis saerTo moculobaze. isini cdiloben 

SeinarCunon an ga-zardon moTxovna TavianT produqciaze. 

 kreditze procentis sididec moqmedebs biznesbazarze. procentis 

dabali done xels uwyobs warmoebis Semdgom ganviTarebas, maRali ki 

aferxebs mas.  

mecnierebisa da teqnikis ganviTarebis miRwevebis gamomyenebel 

sawarmoebs araefeqtiani xarjebis Semcirebisa da mogebis gazrdis meti 

SesaZleblobebi aqvT, rac maT konkurentebTan SedarebiT ukeTes 

pirobebSi ayenebs. mecnierebisa da teqnikis ganviTarebis maRali donis 

pirobebSi cxovrebis done maRldeba, es ki zrdis moTxovnas 

samomxmareblo saqonelze da am safuZvelze sawarmoo daniSnulebis 

saqonelzec.  

politikuri viTareba qveyanaSi biznesis ganviTarebaze moqmedi 

mniSvnelovani faqtoria. arastabiluri politikuri situacia aferxebs 

warmoebis ganviTarebis SesaZleblobebs, radgan investirebuli 

kapitalis dakargvis SesaZleblobebi izrdeba.  

cvlilebebma sakanonmdeblo bazaSi SeiZleba xeli Seuwyos 

saqmiani bazris ganviTarebas an Seaferxos es procesi. amitom sawarmoTa 

xelmZRvanelebi mudmivad unda flobdnen informacias sakanonmdeblo 

bazaSi momxdar cvlilebebze. 

 sawarmoTa saqmianobis perspeqtivebi mniSvnelovanwilad konkurenti 

sawarmoebis saqmianobiT ganisazRvreba. sawarmoTa xelmZRvanelebi da 

specialistebi yovelTvis unda flobdnen informacias konkurenti 

sawarmoebis muSaobis ZiriTad Sedegebze. 
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       organizaciul faqtorebs miekuTvneba:Lorganizaciis mizani, 

politika, muSaobis meTodebi, organizaciuli struqtura da 

organizaciaSi moqmedi ZiriTadi sistemebi. cxadia, yvela sawarmos 

afuZneben gansazRvruli mizniT, romlis misaRwevadac xelmZRvaneloba 

saTanado politikas atarebs da sxvadasxva meTods iyenebs. am dros is 

sawarmoSi arsebul qvedanayofebsa da moqmed sistemebs emyareba.  

       pirovnebaTSorisi urTierTobebi moicavs interesebs, 

uflebamosilebaTa ganawilebas, sxvis adgilze sakuTari Tavis 

warmodgenisa da sxvebis darwmunebis unars. Tu sawarmoSi 

pirovnebaTSorisi urTierTobebi aigeba erTmaneTis interesebis 

gaTvaliswinebisa da urTierTpativiscemis safuZvelze da muSakebs 

eqnebaT sxvebis darwmunebis unari, Seiqmneba saqmianobis normalurad 

warmarTvisTvis xelisSemwyobi atmosfero. amiT moigebs sawarmos mTeli 

koleqtivic da momxmarebelic, radgan SesaZlebeli gaxdeba saqmianobis 

efeqtianad warmarTva da momxmarebelTa moTxovnilebebis dakmayofileba.  

      did gavlenas sawarmoo daniSnulebis produqtebis gayidvaze 

pirovnuli faqtorebi axdens. maT miekuTvneba: yidva-gayidvis procesSi 

monawileTa asaki, ganaTleba, dakavebuli Tanamdeboba, kulturuli done, 

gariskvis unari. cxadia, gamocdili da maRalkvalificiuri muSakebi 

ufro swor gadawyvetilebas Rebuloben, gamoucdel da 

dabalkvalificiur muSakebTan SedarebiT. amasTan, ukeTesia Tu 

gadawyvetilebis miRebaSi erTdroulad monawileobs ramdenime muSaki, 

romelTagan zogi axalgazrdaa, zogi _ asakovani. am SemTxvevaSi 

SesaZlebeli gaxdeba riskis donis gamoTanabreba, radgan axalgazrdebi 

ufro riskianebi, asakovnebi ki ufro konservatorebi arian. ukeTesia, 

roca maRali Tanamdebobis pirebi Tavidan ar icileben pasuxismgeblobas 

sawarmoo daniSnulebis saqonlis SeZenisas da aqtiurad monawileoben 

yidvis procesSi.  

 

 



14 
 

6.5. biznesSesyidvis procesi 

biznesSesyidvis procesSi monawile adamianTa raodenoba sawarmos 

sididezea damokidebuli. mcire sididis sawarmoebSi yidviT, rogorc 

wesi, dakavebulia erTi specialisti, msxvil sawarmoebSi ki mTeli 

qvedanayofi. specialistebi sawarmoo daniSnulebis produqtebis yidvis 

procesis rva etaps ganixilaven. esenia:  

 yidvis saWiroebis gacnobiereba;  

 saWiroebis zogadi mimoxilva;  

 saqonlis maxasiaTeblebis Sefaseba;  

 momwodeblebis moZieba;  

 saqonlis mowodebis ganacxadis gamoTxova;  

 momwodeblis SerCeva;  

 SekveTis gaformeba;  

 momwodeblis muSaobis efeqtianobis Sefaseba  

 

biznesproduqtebis Sesyidvis procesi iwyeba im momentidan, roca 

sawarmos erT-erTi TanamSromeli gaicnobierebs ama Tu im problemas, 

romlis gadawyveta mxolod gansazRvruli saqonlis an momsaxurebis 

yidviT aris SesaZlebeli. davuSvaT, dazgas gautyda romelime nawili. 

cxadia, dazgis muSaobis gagrZelebisTvis saWiroa am nawilis yidva da 

misi garemonteba. e.i. erTdroulad dgeba rogorc materialuri saxiT 

arsebuli saqonlis, ise momsaxurebis yidvis aucilebloba. zogjer 

produqtis yidvis saWiroebas ganapirobebs adre nayidi saqonlis 

aradamakmayofilebeli xarisxi. amis gamo saWiro xdeba sxva 

momwodeblis moZebna. axali saqonlis an momsaxurebis yidvis idea 

SeiZleba daebadoT xelmZRvanel muSakebs da specialistebs gamofenebze 

daswrebis, reklamebis gacnobisa da sxva faqtorebis zemoqmedebiT. 

 produqtis yidvis saWiroebis gacnobierebis Semdeg sawarmoTa 

Sesabamisi profilis specialistebi ganixilaven im ZiriTad 
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maxasiaTeblebs, romlebic unda daakmayofilos produqtma. isini 

azusteben, agreTve, Sesasyidi saqonlis raodenobas. Semdeg etapze 

myidveli sawarmoebis inJiner-teqnikuri personali gansazRvravs saWiro 

saqonlis saukeTeso teqnikur maxasiaTeblebs da aRwers maT detalurad.  

amis Semdeg iwyeba momwodeblebis moZieba. myidveli sawarmoebi 

adgenen maTTvis saWiro produqtebis kvalificiuri momwodeblebis sias. 

am mizniT isini guldasmiT ecnobian cnobarebs, monacemTa kompiuterul 

bazebs, ukavSirdebian sxva, msgavsi profilis, sawarmoebs informaciis 

misaRebad. 

 momwodeblebze informaciis Segrovebis Semdeg myidveli sawarmo 

ukavSirdeba momwodebel sawarmoebs da sTavazobs maT, rom warudginon 

TavianTi ganacxadebi mowodebis Sesaxeb. pasuxad bevri momwodebeli 

sawarmo myidvel sawarmos ugzavnis Tavis katalogs, zogierTi ki agents 

agzavnis saqonlis myidvelTan maTTvis Tavisi saqonlis Sesaxeb 

informaciis misawodeblad. Tu saqme exeba teqnikurad rTul saqonels, 

myidveli sawarmoebi momwodeblebisgan iTxoven oficialur 

prezentacias an werilobiTi saxis ganacxads. 

 myidveli sawarmoebi momwodeblebisgan miRebuli informaciis 

analizis safuZvelze iReben gadawyvetilebas ama Tu im gamyidveli 

sawarmos sasargeblod. 

 sawarmoo daniSnulebis produqtebis Sesyidvis procesis Semdeg 

etapze aformeben SekveTas. SekveTaSi mieTiTeba saqonlis teqnikuri 

maxasiaTeblebi, misi raodenoba, mowodebis vadebi da pirobebi.  

sawarmoo daniSnulebis saqonlis Sesyidvis procesis bolo 

etapze myidveli sawarmoebi afaseben momwodeblebs SekveTis Sesrulebis 

Sedegebis mixedviT da iReben gadawyvetilebas momavalSi maTTan 

urTierTobis mizanSewonilobasTan dakavSirebiT.  
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Tavi 7. bazris segmentacia, miznobrivi bazris SerCeva da 

pozicionireba 

7.1. bazris segmentaciis arsi 

sawarmoTa umetesobas ar SeuZlia yvela momxmareblis moTxovnis 

dakmayofileba resursebis SezRudulobis gamo. amasTan, arc yvela 

sawarmos mier warmoebuli produqcia moswons yvela momxmarebels. amis 

gamo sawarmoebi iyeneben miznobriv marketings, romelic moicavs bazris 

segmentacias, bazris miznobrivi segmentis SerCevas da produqtis  

pozicionirebas bazarze. miznobriv marketings segmentis marketingsac 

uwodeben. 

bazris segmentaciis procesSi sawarmoTa Sesabamisi samsaxurebi 

gansazRvraven segmentaciis principebs, uSualod axorcieleben 

segmentacias da gamoyofil momxmarebelTa jgufebs (segmentebs) 

Seiswavlian. segmentaciis Sedegad gamoyofili momxmarebelTa jgufebi 

(bazris nawilebi) SeiZleba iyos oTxi donis: 1) segmenti; 2) niSi; 3) 

regioni; 4) individi.  

segmenti momxmarebelTa didi jgufia bazris SigniT, 

identificirebuli erTi da imave niSnebis safuZvelze. segmentSi 

gaerTianebuli momxmareblebi erTnairad reagireben marketinguli 

stimulebis gansazRvrul nakrebze. avtomobilebis mwarmoebelma 

kompaniam momxmarebelTa identifikacia SeiZleba ganaxorcielos 

Semosavlebisa da asakis kombinaciiT. sportuli fexsacmlis mwarmoebeli 

kompaniebisTvis momxmarebelTa identifikaciis niSani SeiZleba iyos jansaRi 

cxovrebis wesisa da Semosavlebis donis kombinacia. segmentis marketingSi 

konkurencia Zlieria. 

 segmentTan SedarebiT momxmarebelTa mcire jgufia niSi, romelic 

miiReba segmentis qvesegmentebad danawilebis Sedegad. niSSi 
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momxmareblebs aerTianebs gansakuTrebuli sargeblis miRebis surviliT. 

ase, magaliTad, segmentad SeiZleba gamoiyos sportuli avtomobilebis 

SeZeniT dainteresebuli momxmareblebi. am segmentSi fasis mixedviT 

qvesegmentebad SeiZleba cal-calke CavrToT maRali, saSualo da mcire 

fasis gadamxdeli momxmareblebi. niSs Cveulebriv emsaxureba erTi 

sawarmo, romelic imdenad maRal doneze usadagebs Tavis saqmianobas 

momxmarebelTa moTxovnilebebs, rom isini mzad arian produqtSi maRali 

fasis gadasaxdelad.  

regionis marketingi gansazRvruli teritoriuli erTeulis 

momxmarebelTa moTxovnilebebis dakmayofilebaze orientirebuli 

marketingia. mas lokalur marketingsac uwodeben. am SemTxvevaSi 

sawarmoebi cdiloben TavianTi SesaZleblobebi SesabamisobaSi moiyvanon 

ama Tu im geografiuli erTeulis mosaxleobis moTxovnebTan. 

 segmentaciis bolo doneze sawarmoebi orientirebulia calkeuli 

momxmareblis moTxovnilebebze. amitom aseT marketings individualur 

marketings uwodeben. saukuneebis ganmavlobaSi momxmareblebs 

individualurad emsaxurebodnen. Semdgom individualuri marketingi 

masobrivma marketingma Secvala. dRes msxvil sawamoebs axali 

teqnologiebi aZleven saSualebas, daubrundnen individualur 

marketings. komunikaciis Tanamedrove saSualebebma xeli Seuwyo in-

dividualuri marketingis SesaZleblobebis gafarToebas. eleqtronuli 

fosta, faqsi, interneti exmareba sawarmoebs masobrivad moemsaxuron 

momxmareblebs individualur safuZvelze. masobrivi momsaxureba 

individualur safuZvelze zrdis warmoebuli saqonlisa da 

momsaxurebis samomxmareblo Rirebulebas da momxmarebelTa 

moTxovnilebebis dakmayofilebis dones. amiT mkveTrad izrdeba 

sawarmoTa mogeba.  

bazris segmentaciis Semdeg sawarmoebi irCeven bazris miznobriv 

segments. miznobrivia segmenti, romelic mocemul momentSi yvelaze 
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metad Seesabameba sawarmos interesebs da SesaZleblobebs da romelsac 

amis gamo irCevs sawarmo. miznobrivi segmenti SeirCeva segmentaciis 

Sedegad gamoyofili segmentebis sawarmos poziciidan Sefasebis 

safuZvelze.  

miznobrivi marketingis bolo etapia bazarze produqtis  

pozicionireba. masSi igulisxmeba momxmareblamde saqonlis Sesaxeb 

informaciis mitana. nebismieri sawarmo cdilobs momxmareblisTvis 

Tavisiproduqciis Sesaxeb informaciis miwodebas im saxiT, rom 

daarwmunos is misi yidvis mizanSewonilebaSi.  

 

7.2. samomxmareblo bazrebis segmentacia 

samomxmareblo da sawarmoo daniSnulebis bazrebis 

damaxasiaTebeli niSan-Tvisebebi gansazRvravs maTi segmentaciis 

procesis specifikas.  

 samomxmareblo  bazrebis segmentacia praqtikaSi xorcieldeba 

geografiuli, demografiuli, fsiqografiuli da qceviTi principebis 

mixedviT. amis Sesabamisad ganasxvaveben samomxmarebll bazrebis 

segmentaciis Semdeg saxeebs:  

 geografiuli segmentacia;  

 demografiuli segmentacia;  

 fsiqografiuli segmentacia;  

 qceviTi segmentacia.  

geografiul segmentaciaSi igulisxmeba mTliani bazris 

danawileba erTgvarovan jgufebad maTi adgilmdebareobis mixedviT. 

demografiuli segmentacia gamoixateba mTliani bazris jgufebad 

danawilebaSi asakis, sqesis, ojaxebis raodenobis, ojaxis sasicocxlo 

ciklis etapis, Semosavlebis donis, dasaqmebis xasiaTis, ganaTlebis 

donis, religiuri rwmenis, rasis, erovnebis mixedviT. fsiqografiuli 



19 
 

segmentacia gulisxmobs mosaxleobis dayofas msgavs jgufebad 

fsiqologiuri maCveneblebis, faseulobebisa da cxovrebis stilis 

mixedviT. qceviTi niSnis mixedviT segmentacias produqtis mixedviT 

segmentaciasac uwodeben. am dros bazars erTgvarovan jgufebad yofen 

produqtze damokidebulebis Sesabamisad. am tipis segmentacia praqtikaSi 

sxvadasxva formiT gamovlindeba, kerZod, gamoyofen Semdeg saxeebs:  

1) segmentacia produqtis yidvis sababis mixedviT;  

2) segmentacia saZiebeli sargeblis Sesabamisad, e.i imis mixedviT, Tu 

ris miReba surs momxmarebels produqtidan;  

3) segmentacia gamomyeneblis statusis safuZvelze;  

4) segmentacia produqtis gamoyenebis koeficientis mixedviT;  

5) segmentacia saqonlis mimarT gamoCenili damokidebulebis Sesabamisad.  

 

geografiuli principis mixedviT segmentaciis safuZvelia 

moTxovnilebebis gansxvaveba geografiuli erTeulebisa (qveyana, regioni, 

qalaqi, sofeli) da klimaturi zonebis WrilSi. ra Tqma unda, calkeul 

geografiul erTeulSi yvela momxmarebeli ar iRebs erTnair 

gadawyvetilebas saqonlis yidvasTan dakavSirebiT, magram geografiuli 

segmentaciis dros SesaZlebeli xdeba momxmarebelTa moTxovnilebebSi 

saerTo niSnebis gamoyofa. geografiuli principis mixedviT segmentebis 

gamoyofa xSirad Serwymulia demografiul segmentaciasTan iseTi 

maCveneblebis gaTvaliswinebiT, rogoricaa mosaxleobis raodenoba, 

Semosavlebis done, religiuri rwmena, migracia. geografiuli 

segmentaciis mniSvnelovani faqtori klimatia. ramdenamde gansxvavebulia 

produqtebis moxmareba zRvispireTSi, mTian regionebSi. Tumca, zogjer, 

moulodneli movlenebic aRiniSneba. magaliTad, aSS-Si civi klimatis 

pirobebSi mcxovrebi adamianebi Tbil klimatSi mcxovreb adamianebTan 

SedarebiT met nayins moixmaren. 

 praqtikaSi yvelaze xSirad mimarTaven segmentacias demografiuli 

principiT. amis mizezi martivia _ produqtis SeZenis survili da 
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gamoyenebis intensiuroba mWidrod ukavSirdeba demografiul 

maCveneblebs. maSinac ki, roca segmentacia xorcieldeba sxva principis 

mixedviT, swori gadawyvetilebis misaRebad unda dadgindes gamoyofili 

segmentebis demografiuli maCveneblebi.  

demgrafiuli segmentaciisTvis sawarmos sWirdeba monacemebis 

gansazRvruli nakrebi. demografiuli monacemebis ZiriTadi wyaro 

statistikis saxelmwifo departamentia. sqesis mixedviT segmentacia anu 

genderuli segmentacia saSualebas iZleva advilad ganisazRvros 

zogierTi produqtis bazris sazRvrebi. genderuli segmentacia, ukve 

didi xania, farTod gamoiyeneba samkervalo mrewvelobaSi, parfiumeria-

kosmetikis mwarmoebeli da gamsaRebeli sawarmoebis mier. bevri firma 

bazris segmentebad danawilebas axdens momxmarebelTa asakis mixedviT, 

radgan momxmarebelTa moTxovnilebebi xSirad SesamCnevadaa 

gansxvavebuli sxvadasxva asakobriv jgufSi. Tumca, isic unda aRiniSnos, 

rom asaki yovelTvis ar iZleva sasurveli segmentebis gamoyofis saSua-

lebas. amis mizezi is aris, rom xanSiSesuli adamianebi TavianTi 

cxovrebis wesiT zogjer ufro axalgazrdebi arian, vidre asakiT 

axalgazrdebi.  

produqtebis sakmaod didi nawili ojaxuri moxmarebisaa (aveji, 

sacxovrebeli binebi, saojaxo teqnika...). amitom isini unda awarmoon 

ojaxebis raodenobis, ojaxebis Seqmnis tendenciis gaTvaliswinebiT. am 

dros mxedvelobaSi miiReba, agreTve, ojaxis sasicocxlo ciklis etapi, 

radgan moxmarebuli produqtebis xasiaTi ramdenadme gansxvavebulia 

axalgazrda martoxelebSi, orsulian ojaxebSi, romelTac ar hyavT 

bavSvebi, mcirewlovan bavSvebian ojaxebSi, ojaxebSi, romelTac hyavT 

mozrdili Svilebi, asakovan meuRleebSi, romlebic calke cxovroben, 

asakovan martoxelebSi. rodesac ojaxi cxovrebis erTi etapidan meoreSi 

gadadis, mis mier moxmarebuli saqonlis struqtura icvleba. 

axalgazrda martoxelebi, romlebic calke cxovroben, iafi avejisa da 

SedarebiT mcired dafasoebuli sasursaTo produqtebis myidvelebi 
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arian. axalgazrda martoxelebs, romlebic cxovroben mSoblebTan 

erTad, aqvT ufro meti Semosavali da ZviradRirebuli saqonlisa da 

momsaxurebis SeZenis SesaZlebloba. isini ufro metad yiduloben 

Zvirfas saqonels, dadian restornebSi, samogzaurod. 

axaldaqorwinebulebi, romlebic calke iwyeben cxovrebas, xSirad 

yiduloben saxls, avejs, saojaxo saqonels, saCuqrebs erTmaneTisTvis, 

dadian samogzaurod, restornebSi. bavSvis dabadebasTan erTad axalSeq-

mnili ojaxebis mier moxmarebuli saqonlis struqtura icvleba. isini 

aqtiurad yiduloben bavSvis kvebis produqtebs, bavSvis tansacmels, 

sabavSvo etls da a.S. bavSvebis asakis momatebasTan erTad ojaxebis mier 

nayidi saqonlis struqtura kvlav icvleba. ojaxebi, romelTac hyavT 

studenti Svilebi, Semosavlebis did nawils xarjaven dasvenebasa da 

ganaTlebis miRebaze, metad yiduloben saojaxo teqnikas. asakovani meuR-

leebi upiratesobas aniWeben dietur kvebas da sxvebTan SedarebiT ufro 

meti raodenobiT sWirdebaT da yiduloben wamlebs, dadian 

dasasveneblad.  

sawarmoTa sakmaod didi nawilisTvis xelsayrelia bazris 

segmentacia Semosavlebis safuZvelze. Semosavlebis mixedviT 

segmentaciis dros, sawarmoTa erTi nawili cdilobs, moizidos 

maRalSemosavliani momxmareblebi avtomobilebis, ZviradRirebuli qurq-

bewveulisa da sxva Zvirfasi saqonlis sayidlad; sawarmoTa meore 

nawili orientirdeba dabalSemosavlian momxmarebelze da sTavazobs 

mas iaffasian fexsacmels, tansacmels, saojaxo saqonels. magram xSiria 

SemTxvevebi, roca Semosavlebis donis mixedviT miznobrivi momxma-

reblebis sworad SerCeva ver xdeba.  

geografiuli da demografiuli segmentaciis damateba xSirad 

fsiqografiuli segmentaciaa. erTi da imave geografiuli da 

demografiuli segmentis warmomadgenlebi zogjer sruliad 

gansxvavebulebi arian fsiqografiuli maCveneblebis, kerZod, cxovrebis 

wesisa da pirovnuli maxasiaTeblebis, mixedviT. ase, magaliTad, erTsa 
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da imave demografiul jgufSi gaerTianebuli adamianebis nawili 

SeiZleba iyos kosmetikuri saSualebebis, alkoholis momxmarebeli 

nawili ki ar  moixmardes maT. sruliad gansxvavebulia impulsuri, 

kompromistuli, avtoritaruli, pativmoyvare adamianebis myidvelobiTi 

qceva bazarze. amitom, sasurvelia fsiqografiuli segmentaciis 

ganxorcieleba.  

 

 

7.3. biznesbazrebis segmentacia 

 biznesbazrebis segmentacia SeiZleba ganxorcieldes, 

garkveulwilad, imave faqtorebiT, riTac xorcieldeba samomxmareblo 

bazrebis segmentacia. magram, biznesbazrebis segmentacia mxolod 

misTvis damaxasiaTebeli faqtorebis safuZvelzec xdeba. sawarmoo 

daniSnulebis saqonlis segmentaciis ZiriTadi faqtorebia:  

1) geografiuli faqtorebi;  

2) qceviTi faqtorebi;  

3) organizaciuli faqtorebi;  

4) Sesyidvis praqtika.  

geografiuli faqtorebis mixedviT sawarmoo daniSnulebis bazris 

segmentacia iTvaliswinebs myidveli organizaciebis dajgufebas maTi 

adgilmdebareobis Sesabamisad.  

qceviT faqtorebSi Sedis: is saZiebeli sargebeli, ris miRebasac 

fiqroben myidveli organizaciebi biznessaqonlisgan; myidveli 

organizaciis statusi; nayidi sawarmoo daniSnulebis saqonlis 

moxmarebis intensiuroba; mocemuli konkretuli sawarmosa da misi 

saqonlis mimarT erTgulebis xarisxi; mzadyofna saqonlis sayidlad da 

damokidebuleba saqonlis mimarT. saZiebeli sargebeli ganisazRvreba 

saqonlis saeqsploatacio Tvisebebis mixedviT da moicavs: gamoyenebis 

xangrZlivobas, moxmarebis procesSi ekonomiurobas, advilad gadaad-
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gilebis unars da a.S. moxmarebis intensiurobis Sesabamisad myidveli 

organizaciebi SeiZleba daiyos aqtiur, pasiur da zomier momxma-

reblebad. amis mixedviT gamoiyofa segmentebi da muSavdeba 

marketinguli strategiebi. myidveli organizaciis statusi 

ganisazRvreba Sesyidvis xasiaTis safuZvelze. rogorc cnobilia, 

ansxvaveben axal Sesyidvas, modificirebul ganmeorebiT Sesyidvas da 

ucvlel ganmeorebiT Sesyidvas. axali Sesyidvis dros ar arsebobs 

gamocdileba, romelsac SeiZleba daeyrdnos organizacia. amitom 

organizaciebi intensiurad moiZieben informacias, aanalizeben mas da 

mxolod amis Semdeg yiduloben saqonels. ucvleli ganmeorebiTi 

Sesyidva xorcieldeba minimaluri informaciis safuZvelze, radgan 

myidveli organizaciebi kar-gad icnoben saqonels (magaliTad, 

sakancelario saqonels). modificirebuli ganmeorebiTi Sesyidva 

moiTxovs SedarebiT didi moculobis informaciis moZiebasa da 

gaanalizebas. samive SemTxvevaSi myidveli organizaciebi sxvadasxva 

segmentSi erTiandebian. myidveli organizaciebis segmentacia SeiZleba 

ganxorcieldes, agreTve, mwarmoebeli sawarmosa da saqonlis mimarT 

erTgulebis xarisxis Sesabamisad.  

saqonlis mimarT gamoCenili damokidebulebis mixedviT ansxvaveben 

mocemuli konkretuli sawarmosa da misi saqonlis mimarT dadebiTad, 

uaryofiTad da loialurad ganwyobil organizaciebs, romlebTanac 

gansxvavebuli marketinguli strategiebiT myardeba urTierToba.  

sawarmoo daniSnulebis saqonlis bazris segmentaciis 

organizaciul faqtorebSi Sedis myidveli organizaciebis 

adgilmdebareoba, maTSi momuSaveTa raodenoba, maTi sakuTari kapitalis 

sidide, organizaciis dargisadmi kuTvnileba da sxva.  

Sesyidvis praqtika iTvaliswinebs bazris segmentacias momaragebis 

organizaciis, myidveli sawarmoebis profilis, maTTan arsebuli 

urTierTobebis, Sesyidvis procesSi gatarebuli politikisa da 
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Sesyidvis kriteriumebis Sesabamisad. momaragebis xasiaTis mixedviT 

sxvadasxva segmentSi aerTianeben centralizebuli da 

decentralizebuli wesiT mosamaragebel sawarmoebs. profilis 

safuZvelze segmentacia iTvaliswinebs samrewvelo, finansuri, savaWro 

da sxva saxis sawarmoebis cal-calke segmentebad gamoyofas.  myidveli 

organizaciebis segmentacia xorcieldeba, agreTve, imis mixedviT, Tu 

rogori saxis kavSiri aqvs mas damyarebuli mocemul konkretul 

sawarmosTan _ mudmivi Tu periodulad ganaxlebadi. Sesyidvis 

politikaSi igulisxmeba myidveli sawarmoebis momarage-bis wesi, 

romelic, Tavis mxriv, iTvaliswinebs salizingo momsaxurebas, 

xelSekrulebis safuZvelze momaragebas an sxva saxis 

kavSirurTierTobas maTTan. Sesyidvis kriteriumebis mixedviT sxvadasxva 

segmentSi aerTianeben produqtis xarisxze, momsaxurebis donesa da 

fasze orientirebul myidvel organizaciebs.  

             f. kotleri gamoyofs sawarmoo daniSnulebis saqonlis bazris 

segmentaciis kidev erT faqtors, kerZod, SemkveTi organizaciis bazarze 

wonadobas. am mxriv, cal-calke segmen-tebad gamoiyofa msxvili myidveli 

organizaciebi, romelTac mwarmoebeli sawarmoebi TviTon emsaxurebian 

specialuri qvedanayofis meSveobiT da myidveli organizaciebi, 

romlebsac dilerebis daxmarebiT ukavSirdebian.  

 

 

7.4. miznobrivi bazrebis Sefaseba da SerCeva 

bazris segmentaciis Sedegad gamoyofili segmentebis Sefasebis 

safuZvelze sawarmoebi samoqmedod irCeven erT an ramdenime segments. 

cxadia, Tu sworad airCia sawarmom segmenti, mas gauadvildeba bazarze 

SeRweva da produqciis realizacia. segments, romelsac sawarmo aniWebs 

upiratesobas da romelSic iwyebs muSaobas, miznobrivi segmenti hqvia. 
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 miznobrivi segmentis SerCevis process win uswrebs segmentebis 

Sefasebis kriteriumebis dadgena. segmentebis Sefaseba xdeba ori 

mimarTulebiT. jer erTi, afaseben TviTon segments misTvis 

damaxasiaTebeli niSan-Tvisebebis mixedviT, meore, segmentebis 

maxasiaTeblebTan kavSirSi fasdeba sawarmos SesaZleblobebic. 

uSualod segmentebis Sesafaseblad gamoiyeneba Semdegi kriteriumebi: 

sidide, saqonlis gasaRebis moculobis zrdis mosalodneli tempebi, 

mosalodneli mogeba, konkurenciis intensiuroba.  

segmentis sidide ganisazRvreba masSi momxmarebelTa raodenobiT 

da maT mier saqonlis yidvis unariT. amasTan, segmentis sidide 

yovelTvis ar aZlevs sawarmos momgebianad muSaobis SesaZleblobas. Tu 

segmentSi konkurencia Zlieria, Zalian didia am segmentSi muSaobis 

riskis done. sawarmos xelmZRvanelobam da marketingis specialistebma 

Tavidanve unda icodnen, rom efeqtianad muSaobis gasaRebi aris mxolod 

konkurentuli upiratesobis mopoveba. ama Tu im segmentze sawarmos 

orientirebisTvis metad mniSvnelovania misi zrdis potencialis 

dadgena, rac, Tavis mxriv, iTvaliswinebs mocemuli sawarmos saqonlis 

gasaRebis zrdis mosalodneli tempebis gansazRvras. cxadia, Tu 

potenciur miznobriv segmentSi konkurenti sawarmoebi mTlianad 

akmayofileben momxmarebelTa moTxovnebs, mocemuli konkretuli 

sawarmos konkurentul brZolaSi upiratesobis mopovebis Sansi 

minimaluria. magram im SemTxvevaSi, roca segmentSi momxmarebelTa 

moTxovna konkurentebis mier srulyofilad ar kmayofildeba, sawarmos 

Tavisi saqonlis gasaRebis moculobis zrdis didi Sansi uCndeba. 

gasaRebis mosalodneli moculobis dadgenis paralelurad 

ganisazRvreba mosalodneli mogebis sididec. segmentis SerCevis dros 

metad mniSvnelovania segmentis maxasiaTeblebisa da sawarmos 

SesaZleblobebis erTmaneTTan dakavSireba. sawarmom Tavisi resursebiT 

unda SeZlos miznobrivi segmentis moTxovnilebebis dasakmayofileblad 

saWiro raodenobisa da xarisxis saqonlis warmoeba. sawar-mos 
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resursebi ar gulisxmobs mxolod materialur resursebs (nedleuli, 

masalebi, energetikuli resursebi, sawarmoo simZlavreebi). sawarmo unda 

flobdes, agreTve, adamianiseul da finansur resursebs saqonlis 

droulad warmoebisa da momxmareblisTvis misawodeblad, agreTve, 

reklamis gasavrceleblad da gasaRebis qselis organizaciisTvis. 

rogorc ukve iTqva, segmentebis Sefasebis Sedegebis da sawarmos 

miznebisa da resursebis gaTvaliswinebiT, miiReba gadawyvetileba imis 

Taobaze, Tu ramden segments unda moemsaxuros sawarmo.  

     ganasxvaveben miznobrivi bazris momcvelobis sam strategias:  

 aradiferencirebuli marketingi;  

 diferencirebuli marketingi;  

 koncentrirebuli marketingi.  

aradiferencirebuli marketingis strategia gulisxmobs mTeli 

bazris an misi udidesi nawilis momsaxurebas. am dros bazars erTiani 

marketinguli programiT miewodeba iseTi saqoneli, romelic sawarmos 

xelmZRvanelobis rwmeniT met-naklebi zomiT yvela segmentis 

momxmareblisTvis aris misaRebi. maSasadame, es strategia miznad isaxavs 

produqtis masobriv gasaRebas, risTvisac iyenebs masobriv reklamas. 

aradiferencirebuli marketingis mizania sakuTari produqtisTvis 

maRali imijis Seqmna bazarze. aradiferencirebuli marketingis 

strategiis gamoyeneba sawarmos resursebis ekonomiis SesaZleblobas 

ramdenime mimarTulebiT aZlevs: warmoeba, Senaxva, transportireba, rek-

lama, marketinguli gamokvlevebi. dRes aradiferencirebuli marketingis 

strategias sawarmoebi naklebad iyeneben, radgan mTeli bazris an misi 

udidesi nawilis moTxovnilebebis damakmayofilebeli saqonlis 

warmoeba ar aris advili. praqtikaSi zogjer isec xdeba, rom erTsa da 

imave ba-zarze aradiferencirebuli marketingis strategiiT ramdenime 

sawarmo gadis. aseT SemTxvevaSi konkurencia Zlierdeba, rac amcirebs 

sawarmos mogebas.  
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diferencirebuli marketingis strategia iTvaliswinebs 

erTdroulad bazris ramdenime segmentis momsaxurebas yoveli 

maTganisTvis individualurad damuSavebuli marketinguli programiT. 

saqonlis asortimentis gafarToebiT sawarmoebi cdiloben 

momxmarebelTa farTo moTxovnilebebis dakmayofilebis gziT SerCeul 

segmentze ufro Rrmad SeRwevas. aseT midgomas sul ufro metad iyeneben 

sawarmoebi, radgan am SemTxvevaSi SesaZlebelia saqonlis gayidvis 

moculobis gadideba aradiferencirebul marketingTan SedarebiT.  

Tu sawarmoebs SezRuduli aqvT resursebi, isini iyeneben 

koncentrirebul marketings, romelic iTvaliswinebs erT an ramdenime 

subsegmentze muSaobas. am strategias xSirad mimarTaven 

axladfexadgmuli sawarmoebi, romlebsac ufro msxvil da Zlier 

sawarmoebTan uwevT dapirispireba. subsegmentebze orientirebul 

sawarmoebs momxmarebelTa ukeTesad Seswavlisa da maT moTxovnilebebSi 

garkvevis meti SesaZleblobebi aqvT msxvil firmebTan SedarebiT. amiT 

isini segmentSi myar poziciebs ikaveben.  amasTan, koncentrirebuli 

marketingis strategiis gamoyeneba ukavSirdeba did risks. Tu sawarmos 

SerCeulma subsegmentma ar gaumarTla (misi produqcia ar miiRo 

momxmarebelma an kidev mas konkurenti sawarmo daupirispirda), is 

SeiZleba gakotrdes, rom aRaraferi iTqvas zaralze. koncentrirebuli 

marketingis strategiis gamoyenebis maRali riskis gamo, sawarmoebi 

xSirad diferencirebuli marketingis strategias aniWeben upiratesobas. 

 

7.5. pozicionirebis strategiebi 

 

pozicionirebisA mizania, rom momxmareblebs sawarmosa da mis 

saqonelze dadebiTi warmodgena Seuqmnas. pozicionirebisA safuZvelze 

momxmarebeli axdens saqonlis identificirebas mniSvnelovani 

maxasiaTeblebis mixedviT, ris Sedegadac saqoneli ikavebs gansazRvrul 

adgils mis cnobierebaSi. pozicionireba ukavSirdeba saqonlis aRqmis 
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process da sawarmos produqciis realizaciis procesis daCqa-rebaSi 

exmareba. pozicionirebasTan dakavSirebulia poziciis cneba. saqonlis 

poziciaSi igulisxmeba adgili, romelsac is ikavebs momxmareblis 

cnobierebaSi konkurentebis analogiur saqonelTan Sedarebis 

safuZvelze. erTi da imave saxis, magram sxvadasxva mwarmoeblis sa-

qonlis pozicia bazarze, ZiriTadad, sxvadasxva niSan-TvisebebiT 

ganisazRvreba. sxvadasxva maxasiaTeblebiT ganisazRvreba bazarze erTi 

da imave mwarmoeblis, magram sxvadasxva dasaxelebis identuri saqonlis 

poziciac. Jaguar-is pozicia bazarze gansazRvra misma maRalma 

teqnikurma maxasiaTeblebma. Volvo-s momxmareblebi saimedo manqanad 

aRiqvamen.  

momxmarebelTa cnobierebaSi saqonlis pozicionireba yovelTvis 

xdeba. es procesi SeiZleba ganxorcieldes rogorc marketingis 

specialistebis daxmarebiT, ise maT gareSe. magram konkurentul 

garemoSi marketingis specialistebma aucileblad unda izrunon 

TavianTi saqonlis bazarze dasamkvidreblad, misi niSan_Tvisebebis 

gaumjobesebasTan erTad, pozicionirebis ganxorcielebis gziTac. bevrma 

saqonelma wamyvani adgili msoflio bazar-ze daikava ara mxolod 

saukeTeso maxasiaTeblebiT, aramed kargad ganxorcielebuli 

pozicionirebiTac.  

produqtis pozicionirebis procesSi marketingis specialistebi 

sxvadasxva midgomas iyeneben. SeiZleba gamovyoT pozicionirebis Semdegi 

strategiebi: 

 pozicionireba saqonlis maxasiaTeblebis mixedviT; 

 pozicionireba momxmareblisTvis SeTavazebuli sargeblis 

mixedviT; 

 pozicionireba konkurentebis mixedviT; 

 pozicionireba fasisa da xarisxis mixedviT; 

 pozicionireba momxmarebelTa gansazRvruli jgufebis mixedviT; 

 pozicionireba saqonlis warmoSobis qveynis mixedviT; 
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 pozicionireba sasaqonlo jgufisadmi mikuTvnebis mixedviT; 

 pozicionireba saqonlis Semadgenlebis mixedviT da a. S. 

ZiriTadi maxasiaTeblebis mixedviT xorcieldeba teqnikuri 

TvalsazrisiT rTuli saqonlis pozicionireba. aseT saqonels 

miekuTvneba, magaliTad, avtomobilebi, sarecxi manqanebi, mobiluri 

telefonebi, saaTebi da a.S. am saxis saqonlis pozicionirebis dros 

mwarmoeblebi xazs usvamen mis gansakuTrebul Tvisebebs.  

momxmareblisTvis SeTavazebuli sargeblis mixedviT 

pozicionirebis dros aqcenti keTdeba im mosalodnel sargebelze, 

romelsac momxmarebeli miiRebs saqonlis yidvisa da gamoyenebis 

SemTxvevaSi. mosalodneli sargeblis mixedviT pozicionirebis 

strategias iyeneben momxmareblebisTvis kbilis pastis, wamlebis, 

sakonditro nawarmis da sxva saxis saqonlis mimwodebeli firmebi. 

kbilis pastis pozicionire-bis dros xSirad xazi aqvs gasmuli kariesis 

SeCerebis, kbilebis gaTeTrebis unars, samkurnalo Tvisebebs.  

konkurentebis mixedviT pozicionirebis dros sawarmo Tavis 

saqonels adarebs konkurenti sawarmoebis saqonels. am dros 

mwarmoebeli sawarmo pirdapir acxadebs, rom misi saqoneli saukeTesoa. 

am saxis pozicionirebis dros iyeneben, magaliTad, aseT lozungs: `Cven 

yvelaze kargad vemsaxure-biT~.  

momxmareblis fsiqikaze zemoqmedebis mosaxdenad xSirad 

gamoiyeneba pozicionireba fasisa da xarisxis mixedviT. am dros 

yuradRebas amaxvileben rogorc fasze, ise xarisxze. zogjer saWiro 

xdeba maRali fasis dasabuTeba, magaliTad, rogorc es moxda Rolex-is 

reklamaSi: “es ZviradRirebuli drois maCvenebeli mowyobiloba maRali 

xarisxisaa”.  

momxmarebelTa gansazRvruli jgufebis (gamomyeneblebis) mixedviT 

pozicionirebis dros mimarTaven ama Tu im segmentis momxmareblebs da 

lozungSi xazs usvamen misTvis mniSvnelovan momentebs. magaliTad, 
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saojaxo teqnikis pozicionirebis procesSi win aris wamoweuli 

gamoyenebis dros misi usafrTxoeba.  

saqonlis realizaciis daCqarebaSi xSirad did rols asrulebs 

pozicionireba saqonlis mwarmoebeli qveynis mixedviT. qveynebis 

mixedviT pozicionireba xSirad gamoiyeneba sasmelebze. aseTebia, 

magaliTad, lozungebi: franguli Rvino, rusuli arayi, germanuli 

ludi. 

 miznobriv segmentze xSirad kargad zemoqmedebs saqonlis 

gansazRvruli jgufisadmi KkuTvnilebis mixedviT ganxorcielebuli 

pozicionireba, rasac zogjer uSualod saqonlis dasaxelebaSi usvamen 

xazs.  

ingredientebis (Semadgenlebis) mixedviT pozicionireba 

gamoiyeneba produqtebis, tansacmlis momxmareblisTvis wardgenis 

procesSi. magaliTad, tansacmlis pozicionirebis dros xazs usvamen im 

garemoebas, rom is naturaluri Salis an bambis qsovilisgan aris 

Sekerili. kvebis produqtebis pozicionirebisas yuradRebas amaxvileben 

maT ekologiur sisufTaveze. 

bunebrivia, saqonlis pozicionireba SesaZlebelia gan-xorcieldes 

bevri atributis gamoyenebiT. magram ukeTesia, SeirCes isini, romlebsac 

icnoben momxmareblebi, winaaRmdeg SemTxvevaSi momxmarebeli SeiZleba 

daibnes an kidev undoblobis grZnoba gauCndes produqtis mimarT. 

pozicionirebis procesi unda iyos rac SeiZleba martivi da advilad 

gasagebi momxmareblisTvis. 
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Tavi 8. konkurentuli strategia marketingSi 

8.1. konkurentebis analizi 

ekonomikaSi konkurencias uwodeben sawarmoebis Sejibrebas 

saqonlis da momsaxurebis warmoebisa da gasaRebis sferoebSi 

upiratesobis mosapoveblad. vinc gaimarjvebs am brZolaSi, bazarzec is 

gabatondeba da maqsimalur mogebasac is miiRebs.  

konkurenciul brZolaSi gamarjveba uSualodaa damokidebuli 

momxmarebelTa dainteresebis doneze. cxadia, vinc SeZlebs saqonliT da 

momsaxurebiT momxmareblebis metad dainteresebas, is met saqonels 

gayidis, bazarze poziciebs gaimyarebs da met mogebasac miiRebs. magram 

konkurenciuli brZolis SedegebiT marto gamarjvebuli sawarmo ar 

moigebs. momxmarebelic mogebuli darCeba, radgan is yidulobs im saqo-

nels an momsaxurebas, romelic Tavisi niSan-TvisebebiT misTvis mocemul 

momentSi (drosa da pirobebSi) yvelaze ufro misaRebia. konkurencia 

xels uwyobs, agreTve, qveynis keTildReobis saerTo donis amaRlebas. 

konkurenciuli brZola ganapirobebs mecnierebisa da teqnikis ganviTare-

basa da miRweuli Sedegebis praqtikaSi droulad gamoyenebas, rac, Tavis 

mxriv, zrdis warmoebis efeqtianobas da am safuZvelze sazogadoebis 

cxovrebis dones. erTi SexedviT, konkurentebis dadgena Zneli ar aris. 

magram, faqtobrivad, realuri da potenciuri konkurentebis wre sakmaod 

farToa, rac konkurentebis gamovlenas arTulebs. saSiSroeba 

sawarmoebs xSirad moeliT im sawarmodan, romelic axlad CaerTo 

konkurenciul brZolaSi. amitom, saWiroa konkurentebis saqmianobaze 

sistematuri dakvirveba da konkurentebis droulad dadgena. sawarmoebi 

unda moeridon `konkurentul sibeces~. maT unda SeZlon ara mxolod 

pirdapiri, aramed arapirdapiri konkurentebis droulad  gamovlena, 

radgan sawarmoebi xSirad swored arapirdapiri konkurentebisgan 

zaraldebian. ase, magaliTad, aSS-Si vestern unionis telegramebis 
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biznesi mobilurma kavSirgabmulobam da internetma daasamara da ara 

pirdapirma konkurentebma.  

konkurnciul brZolaSi CarTuli sawarmoebis saqmianobaSi 

mniSvnelovani adgili ukavia konkurentebis analizs.  

konkurentebis analizSi gulisxmoben ZiriTadi konkurentebis 

dadgenis, maTi miznebis, strategiebis, Zlieri da susti mxareebis 

Sefasebisa da sawarmos gatarebul RonisZiebeze konkurentebis 

mosalodneli reaqciis gansazRvris process. 

 konkurentebis saqmianobis analiziT adgenen im gzebs, romlebze 

dayrdnobiTac sawarmoebi konkurentul upiratesobas moipoveben. 

 konkurentuli upiratesoba vlindeba konkurentebTan SedarebiT 

miznobrivi momxmareblebis moTxovnilebebis ukeTesad dakmayobilebiT, 

rac, Tavis mxriv, ufro ukeTesi da meti raodenobis saqonlisaA da 

momsaxurebis ufro dabal fasad SeTavazebas gulisxmobs.  

konkurentebis analizis Sedegebis safuZvelze sawarmoebi 

amuSaveben konkurentul strategiebs, romelTa ganxorcielebiTac isini 

moipoveben konkurentul upiratesobas da ikaveben myar pozicias 

bazarze. konkurentebis analizi ar aris erTjeradi aqti, is mudmivad 

unda ganxorcieldes. 

konkurentebis gamovlena xdeba bazrisTvis miwodebuli saqonlisa 

da momsaxurebis miwodebis analizis safuZvelze. konkurentebad, pirvel 

rigSi, iTvleba is sawarmoebi, romlebic mocemuli sawarmos analogiur 

saqonels an momsaxurebas sTavazoben momxmareblebs Sesadar fasad. 

Tumca, SesaZlebelia konkurentad CaiTvalos ama Tu im saqonlis mwarmo-

ebeli yvela sawarmo an kidev is sawarmoebi, romlebic erTi da imave 

moTxovnilebebis dasakmayofileblad saWiro produqtebs awarmoeben. 

maSasadame, konkurentebis gamovlena SesaZlebelia dargobrivi da 

sabazro niSnis mixedviT.  

dargi warmoadgens erTmaneTTan mniSvnelovanwilad dakavSirebuli 

produqtebis mwarmoebeli sawarmoebis erTobliobas. cxadia, Tu dargSi 
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romelime produqtze fasi gaizrdeba, moTxovna gadainacvlebs sxva, 

SedarebiT ufro dabali fasis mqone, produqtze. Tu sawarmos surs 

dargSi konkurentuli upiratesobis mopoveba, man unda SeZlos iq mimdi-

nare konkurenciuli brZolis tendenciebis maqsimalurad zustad 

gansazRvra. 

 rogorc wesi, sabazro niSnis mixedviT konkurentebis dadgenis 

sazRvrebi ufro farToa. am SemTxvevaSi realuri da potenciuri 

konkurentebis raodenoba metia. ase, magaliTad, ludis mwarmoebeli 

sawarmos konkurenti dargobrivi niSnis mixedviT SeiZleba iyos ludis 

mwarmoebeli sxva sawarmo, sabazro niSnis mixedviT ki yvela sawarmo, 

romlis produqciac momxmarebels sasmelze moTxovnilebas 

daukmayofilebs.  

konkurentebis analizis Semdeg etapze sawarmoebma unda 

gansazRvron maTi miznebi. konkurentebis miznebi SeiZleba iyos: mogebis 

miReba moklevadian periodSi, mogebis miReba grZelvadian periodSi, 

mocemuli momentisTvis ara maqsimaluri, aramed optimaluri mogebis 

miReba, bazris wilis zrda, teqnologiis TvalsazrisiT dargSi wamyvani 

poziciis dakaveba da a.S. konkurentebis miznebSi garkveviT da bazarze 

Seqmnili mdgomareobis analiziT, sawarmo gansazRvravs bazarze 

dakavebuli poziciiT konkurentebis kmayofilebis dones da mis mier 

gatarebul RonisZiebebze maT mosalodnel reaqciebs.  

amis Semdeg sawarmo adgens konkurentebis strategiebs. rac ufro 

metad hgavs sawarmoebis strategiebi erTmaneTs, konkurencia maT Soris 

miT ufro mZafria. erTi da igive an msgavsi strategiebis mqone 

sawarmoebis jgufs erT sferoSi strategiul jgufs uwodeben. Tu 

sawarmo gadawyvets ama Tu im strategiul jgufSi Sesvlas. misi wevrebi 

avtomaturad mis ZiriTad konkurentebad gadaiqcevian. rogorc wesi, 

strategiul jgufSi konkurencia Zlieria. konkurencia strategiul 

jgufebs Sorisac arsebobs. es xdeba maSin, roca strategiuli jgufebi 

erTsa da imave momxmarebelTa segments airCeven samoqmedod.   
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sawarmoebma dakvirvebiT unda Seiswavlon konkurentebis Zlieri da 

susti mxareebi. am mizniT isini agroveben informacias konkurentebis 

saqmianobaze bolo ramdenime wlis mixedviT, risTvisac marketingis 

specialistebi iyeneben meorad informacias, eyrdnobian pirad 

gamocdilebas, atareben momxmareblebis, momwodeblebis da Suamavlebis 

pirvelad marketingul gamokvlevebs. informaciis SegrovebaSi garkveul 

rols asrulebs xmebis gavrcelebis arxebi. ukanasknel wlebSi am 

mimarTulebiT kompaniaTa nawili did mniSvnelobas benCmarkings aniWebs.  

benCmarkingi gulisxmobs konkurenti sawarmoebis produqtebisa da 

saqmianobis Sedarebas produqtebis xarisxisa da saqmianobis 

efeqtianobis asamaRleblad axali gzebisa da saSualebebis gamovlenis 

mizniT.  

analizis Sedegebis mixedviT adgenen Zlier da sust konkurentebs. 

TavianT SesaZleblobebze dayrdnobiT sawarmoebi gadawyveten, Tu romel 

konkurents daupirispirdnen da romels Tavi aaridon.  

  

    8.2. konkurenciis sabazo strategiebi 

sawarmoTa Seucvleli marketinguli strategiaa konkurentuli 

upiratesobebis mopoveba. amitom sawarmos marketingul saqmianobaSi 

centraluri adgili ukavia konkurenciis strategiebis damuSavebas. 

konkurenciis sabazo strategiebs miekuTvneba:  

 

 TviTRirebulebis Semcirebis strategia;  

 produqciis diferencirebis strategia;  

 bazris segmentaciis strategia;  

 inovaciis (siaxleTa Seqmnisa da danergvis) strategia;  

 bazris moTxovnilebebze dauyoneblivi reagirebis strategia.  

 am strategiebis praqtikaSi realizaciis Sedegad sawarmo 

moipovebs Semdeg konkurentul upiratesobebs: 
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 saqonlis dabali TviTRirebuleba da Sesabamisad dabali 

fasi; 

 saqonlis unikaluroba da maRali xarisxi;  

 bazris gamoyofili segmentebis kompleqsuri momsaxureba;  

 axali saqonlis gamotana bazarze;  

 gasvla bazris im segmentebze, romlebSic sawarmos ar hyavs 

konkurentebi;  

 marTvis mobiluri sistemis Seqmna, rac zrdis momxmarebelze 

orientaciis SesaZleblobebs. 

 

 Tanamedrove msxvili kompaniebis umetesoba sxvadasxva sasaqonlo 

jgufsa da bazris segmentze erTdroulad iyenebs konkurenciis 

ramdenime strategias, riTac misi gamarjvebis albaToba konkurenciul 

brZolaSi izrdeba.  

konkurenciis strategiebis damuSaveba moiTxovs konkurenciis 

Taviseburebebis gansazRvras, konkurentebze informaciis Segrovebasa da 

analizs, strategiebis SesaZlo variantebis dadgenasa da maTgan 

mocemul momentSi optimaluris SerCevas. 

 konkurenciis Taviseburebebis gansazRvrisas, pirvel rigSi, unda 

gairkves pirdapiria Tu arapirdapiri konkurencia. pirdapiri 

konkurencia myardeba erTi da igive saqonlis markebs Soris, 

arapirdapiri ki erTi saerTo moTxovnilebis dasakmayofileblad saWiro 

sxvadasxva saqonels an markas Soris.  

konkurenciis damaxasiaTebel niSnebSi garkveva sawarmoTa 

xelmZRvanelobas uadvilebs efeqtiani konkurentuli strategiis 

damuSavebas.  

konkurenciis TaviseburebebSi garkvevis Semdeg sawarmoebma unda 

daiwyon konkurentebze informaciis Segroveba. asec xdeba mowinave 
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sawarmoebSi. konkurentebze informaciis Segroveba rTuli procesia, 

radgan konkurentebi informacias Segnebulad malaven.  

Tu sawarmom SeZlo konkurentebze saWiro informaciis Segroveba, 

is SeZlebs konkurentebis miznebis gansazRvras, maT Zlier da sust 

mxareebSi garkvevas da amis Sesabamisad maTTan dasapirispireblad 

strategiebis saTanadod SemuSavebas.  

konkurentebze informaciis Segrovebis gzaze pirveli nabijia 

mosapovebeli masalis saxeebisa da maTi miRebis wyaroebis gansazRvra. 

monacemebis Segrovebis wyaroebs miekuTvneba savaWro personali, 

saqonelmoZraobis arxebi, momwodeblebi, bazris kvleviT dakavebuli 

organizaciebi, konkurenti firmebi, sakuTari TanamSromlebi, masobrivi 

informaciis saSualebebi, specialuri biuletinebi, uSualo dakvirveba 

konkurentebis saqmianobaze. Semdegi nabijia uSualod monacemebis 

Segroveba dadgenili wyaroebis mixedviT. amis Semdeg Segrovebuli 

informacia mohyavT sistemaSi da aanalizeben mas.  

rogorc praqtika uCvenebs, konkurentebze informaciis Segrovebis 

da uSualo dakvirvebis qvedanayofebi iqmneba msxvil firmebSi, 

romelTac amis SesaZlebloba aqvT. rac Seexeba mcire firmebs, isini 

konkurentebze monacemebis SegrovebisTvis gamoyofen TanamSromels, 

romelsac evaleba xelmZRvaneli muSakebisTvis  konkurentebis Sesaxeb 

saWiro informaciis miwodeba.  

konkurentebze mniSvnelovani informacia presaSi, konferenciebze, 

Sexvedrebze maTi gancxadebebis gaanalizebiT miiReba. Tumca, 

Segrovebuli informacia xSirad zusti ar aris. erTia, Tu ras 

acxadeben Riad konkurenti firmebis warmomadgenlebi da meore, Tu ras 

isaxaven isini sinamdvileSi miznad. amitom zogierT firmas 

konkurentebze informaciis Segroveba dayavs maTi saqonlis Seswavlaze. 

praqtikaSi xSiria informaciis araeTikuri gziT mopovebis SemTxvevebic.  

konkurentebis winaaRmdeg brZola da swori konkurentuli 

strategiis SemuSaveba bevrad aris damokidebuli konkurentebis 
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maxasiaTeblebis sworad garkvevasa da maT gaerTianebaze sxvadasxva 

jgufSi. gamoyofen konkurentebis Semdeg jgufebs:  

1) axali saqonlis Semqmnelebi. konkurentebis am jgufSi 

erTiandeba is sawarmoebi, romlebic mudmivad inovaciurad fiqroben da 

Tan axal saqonels qmnian; 

 2) bazris moxerxebuli moRvaweni. am tipis konkurentebs sawarmo 

aucileblad frTxilad unda moekidos, radgan isini kargad erkvevian 

bazris arssa da kanonzomierebebSi; 

 3) lideris mimdevrebi. aseTi tipis konkurentebi Cveulebriv ar 

warmoadgenen saSiSroebas, Tumca zogjer sakmaod karg Sedegebs aRweven; 

 4) dinebis mimarTulebiT mocuraveni. esenia sawarmoebi, 

romlebsac swori orientacia aqvT dakarguli da TavianT saqmianobas 

Sinagani Zalebis gavleniT axorcieleben;  

5) potenciuri interventebi sxva dargebidan. aseTia firmebi, 

romelTac SeiZleba miznad daisaxon ufro srulyofili teqnologiiT 

damzadebuli axali saqonlis gatana bazarze.  

arsebobs konkurentebis sxvagvari klasifikaciac. f. kotleri da g. 

armstrongi marketingis safuZvlebis saxelmZRvaneloSi ganasxvaveben  

konkurentebis Semdeg saxeebs: 

 

 Zlieri da susti konkurentebi; 

 axlos da Sors mdgomi konkurentebi; 

 kargi da cudi konkurentebi. 

 

amasTan, isini  gamoyofen ukonkurento sabazro sivrces. es imas 

niSnavs, rom sawarmoebi eZeben daukavebel poziciebs iseT bazrebze, 

sadac konkurencia ar arsebobs. isini cdiloben Seqmnan iseTi 

produqtebi, romlebsac ar hyavs konkurentebi. amas uwodeben `cisferi 

okeanis strategias~. 
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rogorc wesi, sawarmoTa umetesobas sust konkurentebTan brZola 

urCevnia, vinaidan amas SedarebiT naklebi resursebi da dro sWirdeba. 

magram sust konkurentebTan brZolam sawarmos SeiZleba Zalian mcire 

mogeba moutanos. Tu kompanias surs bazarze Zlieri upiratesobis 

mopoveba, is Zlier konkurentebs unda daupirispirdes. Zlier 

konkurentebsac aqvT susti mxareebi da maTi daZleva xSirad didi 

warmatebis momtania. 

sawarmoebis umetesoba konkurencias masTan axlos mdgom 

konkurentebs uwevs. es aris is sawarmoebi,  romlebic yvelaze metad 

hgvanan maT. 

sawarmoebs konkurentebi sWirdebaT. konkurentebis arsebobas aqvs 

dadebiTi Sedegebi. konkurentebma SeiZleba gainawilon bazrisa da 

produqtis ganviTarebis xarjebi. isini SeiZleba moemsaxuron naklebad 

mimzidvel segmentebs da ganaxorcielon produqtis ufro meti 

diferenciacia. maT SeuZliaT saerTo moTxovnis gazrda. amasTan, yvela 

konkurenti ar aris sasargeblo metoqe sawarmosTvis.  arseboben kargi 

da cudi konkurentebi. kargi is konkurentebia, romlebic, samarTlebrivi 

TvalsazrisiT, bazarze sworad TamaSoben. cudi konkurentebi ki 

bazarze samarTliani TamaSis wesebs arRveven. 

aucilebelia konkurentebis da mocemuli sawarmos 

SesaZleblobebis SedarebiTi daxasiaTeba. marTalia, praqtikaSi 

konkurentebis SesaZleblobebis gansazRvra zustad SeuZlebelia, magram 

mxolod am gziT SemuSavebulma strategiam SeiZleba moutanos sawarmos 

warmateba bazarze. SerCeulma konkurentulma strategiam aucileblad 

unda gaiTvaliswinos konkurentebis sapasuxo reaqcia. amiT is Tavidan 

aicilebs moulodnelobebs bazarze, rac gauadvilebs brZolas 

konkurentebis winaaRmdeg.  
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8.3.konkurentuli poziciebi 

sawarmoebi erTmaneTisgan gansxvavdeba TavianTi miznebiTa  da 

sididiT. Sesabamisad gansxvavebulia maTi konkurentuli pozicia 

bazarze. bazarze dakavebuli poziciisa da amis Sesabamisad 

Sesrulebuli rolis mixedviT sawarmoebi iyofa ase: 

 bazris lideri; 

 bazarze gamomwvevi; 

 bazris mimdevari; 

 bazris niSze momuSave. 

 liders bazarze yvelaze didi wili aqvs - 40%. is wamyvan 

poziciebzea fasebis cvlilebisa da axali produqtebis SeTavazebis 

kuTxiT, flobs sadistribucio qsels da reklamirebisTvis saWiro 

biujets. konkurentebi aRiareben liders, cdiloben, rom mibaZon mas an 

saerTod ganeridon. lideroba advili ar aris. konkurentebi mas xSirad 

ayeneben gamowvevebis winaSe da maTi susti mxareebis xarjze sargeblis 

miRebas cdiloben.  lideris poziciis SesanarCuneblad sawarmoebma erT-

erTi unda SearCion Semdegi sami strategiidan: 

 saerTo moTxovnis gazrda (bazris gafarToeba); 

 sabazro wilis dacva; 

 sabazro wilis gazrda. 

bazris gafarToeba SesaZlebelia axali momxmareblebis mozidviT, 

produqtis gamoyenebis axali gzebis gamoZebnisa da misi ufro meti 

sixSiriT gamoyenebis xelSewyobiT.  

sabazro wilis dacva liders SeuZlia Tavisi susti mxareebis 

daZlevis, danapirebebis Sesrulebis, mniSvnelovan momxmareblebTan 

kargi urTierTobebis SenarCunebis gziT. Tumca, Tavdacvis ukeTesi 

saSualebaa Tavdasxma da mudmivi inovacia.  
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sabazro wilis gazrda lideris poziciis SenarCunebaSi 

mniSvnelovan rols asrulebs, radgan mraval bazarze sabazro wilis 

mcired gazrdas gayidvebis moculobis didi zrda moyveba xolme. Tumca, 

gazrdili sabazro wili yovelTvis ar niSnavs mogebis gazrdas. ufro 

met wils meti mogeba moaqvs im SemTxvevaSi, rodesac xarjebi erTeul 

produqciaze ecema gazrdil sabazro wilTan erTad an kidev sawarmo 

momxmareblebs sTavazobs umaRlesi xarisxis produqcias da axdevinebs 

maRal fass, romelic faravs xarjebs.  

bazris gamomwvevis wili 30%-s Seadgens. bazarze gamomwvev 

sawarmos SeuZlia. bazris liders Seutios. es Zalian sariskoa, magram, 

gamarjvebis SemTxvevaSi, mogeba didia.  gamomwvevi akvirdeba, ra gaakeTa 

bazris liderma da ukeTess akeTebs. e.i. gamomwvevebs xSirad gaaCniaT 

meore mamoZraveblis upiratesoba. 

gamomwvevi Tavisi miznebis miRwevas sxvadasxva strategiiT 

cdilobs.  frontaluri Setevis strategia iTvaliwinebs konkurentis 

produqciis msgavsi produqciis gamoSvebas, fasebiTa da sadistribucio 

arxebiT manevrirebas. gamomwvevi utevs konkurentis Zlier da sust 

mxareebs. gaimarjvebs is, vinc met gamZleobas gamoiCens. Tu bazris 

gamomwvevs konkurentTan SedarebiT naklebi resursebi gaaCnia, 

konkurentis sust mxareebs arapirdapiri gzebiT utevs. es strategia 

gamoiyena Red-Bul-ma aSS-Si, roca is bazarze gaziani energetikuli 

sasmeliT Sevida da red bulis gayidva aratradiciuli punqtebidan 

(barebidan da Ramis klubebidan) daiwyo. dRes is bazarze Coca-Cola-sa da 

Peps-is Tanabar poziciazea.  mas aSS-s energetikuli sasmelebis bazris 

33% ukavia.  

yvela meore poziciaze myof kompanias ar surs bazris lideris 

gamowveva, radgan lideri gamowvevebs martivad arasodes ar iRebs. 

liders meti Zala Seswevs imisTvis, rom M momxmareblis  ndoba 
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moipovos. amitom bevr sawarmos urCevnia bazris liders mihyves, vidre 

gamoiwvios is.  

mimdevari sawarmos wili bazarze 20%-s Seadgens. mimdevars bevri 

upiratesobis mopoveba SeuZlia.B mas SeuZlia lideri sawarmos programa 

daAproduqcia gadaiRos an kidev gaaumjobesos isini gacilebiT mcire 

danaxarjebiT da iyos momgebiani. mimdevari iyenebs or strategias. 

esenia: 

 midevneba axlodan; 

 midevneba distanciaze. 

mimdevarma sawarmom ise unda ganaxorcielos axlodan midevnebis 

politika, rom bazris lideris momxmareblebi gadmoibiros. magram, 

imavdroulad, distancia unda daicvas, rom sapasuxo zomebis miReba 

lideris mxridan Tavidan aicilos.  

mcire zomis sawarmoebi, resursebis SezRudulobis gamo,  

samoqmedod qvesegmentebs irCeven. ase iqcevian zogjer didi sawarmoebis 

mcire ganyofilebebic. niSze momuSave sawarmoebis momgebianad muSaobas 

uzrunvelyofs miznobrivi momxmareblebis kargad codna SedarebiT 

msxvil sawarmoebTan, romlebic momxmareblebTan savaWro urTierTobebs 

SemTxveviT amyareben. niSze momuSave sawarmoebis wili bazarze 10%-s 

Seadgens.  
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Tavi 9. globaluri bazari 

9.1. marketingis evolucia saerTaSoriso doneze 
 

saerTaSoriso marketingi saerTaSoriso bazarze orientirebuli 

saqonlis warmoeba-gasaRebis sistemaa. misi warmoSoba da ganviTareba 

biznesis qveynis sazRvrebs gareT gafarToebam ganapiroba.  

marTalia, Sida bazarze biznesi gacilebiT ufro usafrTxoa, 

vidre saerTaSorisoze, magram sawarmoebs ar SeuZliaT da, umetes 

SemTxvevaSi, mravali mizezis gamo arc surT TavianTi saqmianobis 

mxolod erovnuli bazriT SemosazRvra. am mizezebs Soris, pirvel 

rigSi, unda aRiniSnos Semdegi:  

 adgilobrivi resursebis SezRudulobis gamo maTi sxva qveynebSi 

yidvis aucilebloba;  

 calkeul qveynebSi nameti produqtis gaCena teqnologiaSi 

momxdari cvlilebebis gamo;  

 konkurenciis gaZliereba Sida bazarze ucxo qveynebis kompaniaTa 

mxridan;  

 sawarmoebis gasaRebis bazrebis gafarToebisken miswrafeba sxva 

qveynebis bazrebze SeRweviT;  

 calkeuli qveynebis mier savaWro barierebis moxsna.  

 

xSirad, adgilobrivi resursebis SezRudulobis gamo, ekonomikis 

zogierTi dargis sawaroebi iZulebuli xdebian momaragebis wyaroebi 

sazRvargareTis bazrebze eZebon, iq arsebuli biznesgaremo ki zogjer 

erovnulisgan sruliad gansxvavebulia. aseT dros saWiro xdeba 

gansxvavebuli marketinguli meTodebisa da xerxebis gamoyeneba.  

teqnologiis ganviTareba-srulyofa da axali teqnologiuri 

aRmoCenebi SesaZlebels xdis saqonlis warmoebas im raodenobiT, rac 
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xSirad erovnuli bazris moTxovnas bevrad aRemateba. amis gamo sawarmo 

iZulebuli xdeba Tavisi produqtis gasaRebis bazari sazRvargareT 

eZebos, sazRvargareTis bazrebze ki maT xSirad urTierToba uxdebaT 

adgilobrivi momxmareblebisgan gansxvavebuli tradiciebis, Semosav-

lebisa da qcevis momxmareblebTan. cxadia, aseT pirobebSi saqonlis 

gasasaReblad erovnuli bazrisgan gansxvavebuli marketinguli 

midgomebis gamoiyenebaa saWiro.  

erT-erTi mniSvnelovani mizezi, romelmac aiZula sawarmoebi sxva 

qveynebSi eZebnaT saqonlis gayidvis SesaZleblobebi, iyo konkurencia. 

konkurenciam sakvanZo roli Seasrula msoflio doneze sabazro 

ekonomikis ganviTarebaSi. jer kidev XVII saukuneSi adam smitma, Tavisi 

`uxilavi xelis~ principiT, konkurencia sabazro ekonomikis 

proporciuli da dinamikuri ganviTarebis, misi efeqtianobis 

uzrunvelyofis mniSvnelovan meqanizmad ganixila. asea Tanamedrove 

pirobebSic. amasTan, dReisTvis konkurenciis masStabebi arsebiTad 

gafarTovda saerTaSoriso doneze gasuli sawarmoebis raodenobisa da 

moqmedebis arealis gazrdis gamo. sameurneo cxovrebis 

transnacionalizaciis ganviTareba sul ufro da ufro afarToebs 

konkurenciis sazRvrebs, magram, imavdroulad, produqtis xarisxis 

amaRlebasa da momxmarebelTa moTxovnilebebis ukeTesad dakmayofilebas 

uzrunvelyofs.  

konkurenciis masStabebis gafarToebis gamo erovnul bazrebze 

momuSave sawarmoebic erTvebian saerTaSoriso konkurenciaSi 

damoukideblad imisa, maT es surT Tu ar surT. marTalia, adgilobrivi 

sawarmoebi usafrTxoebis mizniT erovnul bazrebze muSaobas 

amjobineben, magram ucxouri kompaniebi, romlebic aqtiurad iTviseben 

sxvadasxva qveynis bazrebs, maT swored TavianTi qveynebis bazrebze 

upirispirdebian. ase rom sawarmom, romelsac saerTaSoriso doneze 

gasvlis eSinia, msoflio ekonomikis mzardi globalizaciis pirobebSi, 

SeiZleba adgilobrivi momxmareblebic dakargos. maSasadame, ekonomikis 
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globalizaciis procesSi globaluri konkurencia nebismieri qveynis 

nebismier sawarmos ubiZgebs saqmianobis globalizaciisken, rac 

aucileblad moiTxovs globaluri marketingis gamoyenebas. globaluri 

marketingi iTvaliswinebs msoflios sxvadasxva qveyanaSi ganxorciele-

buli marketinuli saqmianobis integraciasa da standartizacias.  

saerTaSoriso bazrebze gasvlamde sawarmoTa menejerebma 

garkveuli gadawyvetilebebi unda miiRon, rac riskis dones Seamcirebs 

da efeqtianad funqcionirebis SesaZleblobas aamaRlebs. aseT 

gadawyvetilebebs miekuTvneba: 

  

 sazRvargareTis bazarze (an bazrebze) gasvlis mizanSewonilebis 

dadgena;  

 marketinguli garemos analizi im qveynebSi, sadac sawarmo 

biznesis ganxorcielebas fiqrobs;  

 bazris (an bazrebis) SerCeva;  

 sazRvargareTis bazarze (an bazrebze) SeRwevis strategiebis 

gansazRvra;  

 saerTaSoriso marketingis kompleqsis elementebis struqturis 

dadgena;  

 saerTaSoriso marketingis samsaxurebis struqturis dadgena.  

  

adgilobrivi bazris aTvisebis Semdeg, sawarmoTa nawilis 

xelmZRvaneloba gasaRebis gafarToebis SesaZleblobebs ucxo qveynis 

bazrebze eZebs. sxva qveynebis bazrebze SeRwevas xels uwyobs, agreTve, 

maTi mTavrobebis mier savaWro barierebis gauqmeba.  

amrigad, marketingis evolucia saerTaSoriso doneze obieqturi 

realobaa, rasac Sedegad globaluri marketingis Camoyalibeba mohyva.   

saerTaSoriso marketings mecnierebi oTx etaps gamoyofen. maT 

miekuTvneba: 

 tradiciuli eqsporti; 



45 
 

 saeqsporto marketingi; 

 saerTaSoriso marketingi; 

 globaluri marketingi. 

 

tradiciuli eqsportis dros kompaniebi produqcias qveynis 

sazRvrebs gareT Tanmxlebi RonisZiebebis gareSe yididnen da gayiduli 

saqonlis Semdgomi bedi ar ainteresebdaT. 

saeqsporto marketingis pirobebSi kompaniebi sazRvargareTuli 

bazrebis Seswavlas iwyeben da TavianTi saqmianoba maT moTxovnebTan 

SesabamisobaSi mohyavT. 

saerTaSoriso marketingis damaxasiaTebelia sazRvargareTuli 

bazrebis siRrmiseuli Seswavla da marketingis meTodebis, 

saSualebebisa da xerxebis aqtiurad gamoyeneba. 

globaluri marketingis Camoyalibeba imis maCvenebelia, rom   

kompaniebSi marketings daeqvemdebara  saqmianobis yvela sfero da ara 

marto produqciis gayidva.  am dros kompaniebi saqonels msoflio 

bazrisTvis awarmoeben.   

 

 

9.2. globaluri marketinguli garemos 

 analizi 

bolo wlebSi saerTaSoriso kompaniebis raodenoba mniSvnelovnad 

gaizarda, riTac saerTaSoriso konkurencia gamwvavda da sawarmoebis 

mier warmatebis miRwevis albaToba Semcirda. aman kidev ufro 

aqtualuri gaxada im Zalebisa da faqtorebis safuZvlianad Seswavlis 

aucilebloba, romlebic saerTaSoriso kompaniebis marketingul garemos 

ayalibeben. saerTaSoriso kompaniebis marketinguli garemos Seswavla, 

erovnul bazrebze moqmedi kompaniebis garemocvis SeswavlasTan 
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SedarebiT, bevrad ufro rTulia, radgan  qveynebis ekonomika, 

kulturuli tradiciebi, bunebrivi pirobebi gansxvavebulia. specifikuri 

TvisebebiT xasiaTdeba calkeuli qveynis politikuri garemo, biznesis 

sakanonmdeblo baza. sxvadasxva qveyanas sxvadasxva SesaZlebloba aqvs 

mecnierebisa da teqnikis ganviTarebisTvis, rac gansxvavebuli 

teqnologiuri garemos Camoyalibebas ganapirobebs. Seswavlis mizniT 

saerTaSoriso marketingul garemos specialistebi, ZiriTadad, oTx 

nawilad yofen, kerZod, saerTaSoriso doneze moqmed faqtorebs da 

Zalebs ase ajgufeben:  

 

 ekonomikuri garemo;  

 politikur-samarTlebrivi garemo;  

 kulturuli garemo;  

 sainformacio-teqnologiuri garemo.  

 

marketingis cnobili specialistebis azriT, qveynebis ekonomikuri 

garemos xasiaTi, pirvel rigSi, ekonomikis dargobriv struqturasa da 

Semosavlebis ganawilebis weszea damokidebuli. ekonomikis dargobrivi 

struqtura, Tavis mxriv, gansazRvravs ekonomikis ganviTarebas da, 

Sesabamisad amisa, xalxis cxovrebis dones. ganasxvaveben ekonomikis 

dargobrivi struqturis Semdeg tipebs:  

 naturaluri meurneobis mqone qveynebi. aseT qveynebSi mosaxleobis 

didi nawili sofelSi cxovrobs da, ZiriTadad, xeliT Sromobs. 

mosaxleoba warmoebuli sasoflo-sameurneo produqtis did 

nawils TviTonve moixmars da mxolod mcire nawils cvlis 

misTvis saWiro saqonelsa da momsaxurebaze. aseTi tipis qveynebs 

saerTaSoriso bazarze gasvlis mxolod minimaluri 

SesaZleblobebi aqvT;  

 nedleulis eqsportiori qveynebi. am tipis qveynebi Rarib qveynebs 

warmoadgens, Tumca isini erT an ramdenime bunebriv resurss didi 
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raodenobiT floben, rac sagareo bazrebze gasvlis 

SesaZleblobas aZlevs. am tipis qveynebSi kargad iyideba 

mompovebel mrewvelobaSi gamosayenebeli manqana-mowyobilobebi.  

 industriulad ganviTarebadi qveynebi. maT ricxvSi Sedis, 

magaliTad, brazilia, egvipte, filipinebi. am qveynebSi 

TandaTanobiT maRldeba cxovrebis done, Sesabamisad, izrdeba 

moTxovna Tanamedrove samomxmareblo saqonelze, kerZod, mobilur 

telefonebze, modur tansacmelze da a.S. kargad iyideba mZime man-

qanaTmSeneblobis nawarmi, foladi.  

 axali industriuli qveynebi. maT miekuTvneba, magaliTad, samxreT 

korea, tailandi, taivani,… malaizia, singapuri. isini arian, 

ZiriTadad, mza produqciis eqsportiorebi da nedleulisa da 

naxevarfabrikatebis importiorebi. cxovrebis donis amaRlebis 

paralelurad, am qveynebSi nebismieri samomxmareblo saqoneli 

kargad iyideba.  

 ganviTarebuli qveynebi. isini erTmaneTTan vaWroben sxvadasxva 

saxis samrewvelo saqonliT, SeaqvT nedleuli 

dabalganviTarebuli qveynebidan, arian mza produqciis 

importiorebi ganviTarebad da axal industrial qveynebSi.  

 

xalxis cxovrebis done ganisazRvreba moxmarebuli saqonlisa da 

momsaxurebis raodenobiTa da xarisxiT, rac, Tavis mxriv, Semosavlebsa 

da maTi ganawilebis struqturazea damokidebuli. marketinguli 

starategia, cxadia, unda SeirCes imis mixedviT, Tu rogori 

Semosavlebis mqone ojaxebi Warbobs qveynebSi, radgan moxmarebis 

struqtura arsebiTad aris gansxvavebuli Zalian dabalSemosavlian, 

dabalSemosavlian, saSualoSemosavlian da maRalSemosavlian ojaxebSi. 

rogorc wesi, saerTaSoriso biznesisa da saerTaSoriso 

marketingis ganviTarebisTvis meti SesaZleblobebi ganviTarebul 

qveynebSia Seqmnili. Tumca, mosaxleobis raodenobis stabilurobisa da 
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cxovrebis maRali donis gamo,  ganviTarebul qveynebSi bevri produqtis 

gasaReba did marketingul Zalisxmevas moiTxovs. produqciis gasaRebis 

meti potenciali grZelvadian perspeqtivaSi aqvT ganviTarebad qveynebs, 

sadac importis moculoba dReisTvis mcirea.  

mniSvnelovani ekonomikuri faqtori, romelic unda gaiTvaliswinon 

saerTaSoriso marketingSi ekonomikuri garemos Sefasebisas, valutis 

kursis stabilurobaa.  valutis kursis arastabilurobis pirobebSi 

zaralis miRebis albaToba Zalian maRalia, amitom didi mniSvneloba 

saangariSsworebo valutis sworad gansazRvras eniWeba. 

angariSsworebisTvis SeiZleba SeirCes rogorc eqsportiori, ise 

importiori qveynis, saWiroebis SemTxvevaSi ki mesame qveynis, valuta.  

sazRvargareT biznesis wamowyebis an gafarToebis Taobaze 

gadawyvetilebis miRebamde, sawarmoebma aucileblad unda Seiswavlon 

politikur-samarTlebrivi garemo Semdegi faqtorebis mixedviT:  

 

 damokidebuleba ucxoeli mewarmeebis mimarT;  

 politikuri stabiluroba;  

 fulad-sakredito urTierTobebis regulireba;  

 saxelmwifo biurokratia.  

 

sxvadasxva qveyanaSi ucxoeli mewarmeebis mimarT damokidebuleba 

gansxvavebulia. bevr qveyanaSi ucxoel mewarmeebs keTilganwyobilad 

xvdebian, magaliTad, meqsikaSi, tailandSi, filipinebSi, bevrgan ki maT 

barierebs uqmnian muSaobis procesSi. ase xdeba, magaliTad, indoeTSi.  

sazRvargareT saqmianobis ganxorcielebisas metad mniSvnelovania 

politikuri stabilurobis sakiTxi. arastabilur politikur viTarebaSi 

xSiria ucxo qveynebis kompaniebis sakuTrebis nacionalizacia, maTi 

savaluto angariSebis gayinva bankebSi, sxvadasxva satarifo da 

arasatarifo barierebis amoqmedeba maT winaaRmdeg.  
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sazRvargareTis bazarze gasvlis Sesaxeb gadawyvetilebis 

miRebisas kompaniebma unda gaiTvaliswinon, agreTve, iq arsebuli fulad-

sakredito urTierTobebis regulirebis wesebi. ase, magaliTad, SeiZleba 

qveynis kanonmdeblobiT akrZaluli iyos angariSsworeba ucxo qveynis 

valutiT. SeiZleba xelisufleba zRudavdes qveynidan Tavisi valutis 

gatanas. isic SesaZlebelia, rom ekonomikuri mdgomareobis gamo myidvel 

qveyanas valutiT angariSsworeba ar SeeZlos da Semxvedri vaWrobis 

gamoyeneba gaxdes saWiro. Semxvedri vaWroba saerTaSoriso vaWrobis 

erT-erTi formaa, romelic iTvaliswinebs saqonlis pirdapir da 

arapirdapir gacvlas sxva saqonelze valutiT anazRaurebis nacvlad. 

Semxvedri vaWrobis formebia: barteri, kompensacia da Semxvedri 

Sesyidvebi. barteruli gacvlis dros produqti produqtze pirdapir 

icvleba. kompensaciis dros gamyidveli yidis sawarmos, mowyobilobas an 

teqnikas sxva qveynis myidvelebze da Tanaxmaa anazRaureba moxdes maTi 

gamoyenebiT warmoebuli produqciiT. Semxvedri vaWrobis dros 

gamyidvels Tavisi produqtis Rirebuleba aunazRaurdeba fuliT, 

romlis nawili SeTanxmebis Tanaxmad unda gamoiyenos am qveynis 

produqtis sayidlad, drois gansazRvruli periodis ganmavlobaSi.  

saerTaSoriso arenaze gasuli kompaniebisTvis aucilebelia 

miznobriv qveyanaSi moqmed biznesis maregulirebel samarTlebriv 

bazaSi garkveva. igi kargad unda icnobdes saerTaSoriso samarTlis 

normebsac. samarTlebrivi garemos mniSvnelovan elementebs, romlebic 

gavlenas axdenen saerTaSoriso kompaniebis marketingul saqmianobaze 

ama Tu im qveyanaSi, miekuTvneba:  

 

 komerciuli an xelSekrulebiTi samarTali;  

 antimonopoliuri kanonmdebloba;  

 sagadasaxado kanonmdebloba;  

 faswarmoqmnis procesis maregulirebeli samarTlebrivi normebi;  
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 garemos dacvis kanoni, sanitarul-higienuri normebi da 

usafrTxoebis teqnikis gamoyenebis wesebi;  

 SromiTi kanonmdebloba.  

 

rac Seexeba saerTaSoriso samarTlis normebs, isini moicaven 

qveynebs Soris urTierTdamokidebulebis saerTo pirobebis 

maregulirebel sakanonmdeblo aqtebis FfarTo wres. 

 saerTaSoriso arenaze gasulma kompaniebma unda gaarkvion isic, 

Tu sxva qveynebis mosaxleobas rogori kulturuli tradiciebi da wes-

Cveulebebi aqvs, radgan xSirad swored kulturul faseulobebzea 

damokidebuli ama Tu im konkretuli saqonlisa da momsaxurebis yidva 

momxmareblis mier. qveynebis mixedviT gansxvavebulia molaparakebebis 

warmarTvisa da xelSekrulebebis gaformebis wesic. sxvadasxva 

kulturis mqone xalxSi arsebiTad gansxvavebulia egreT wo-debuli 

`munji ena~ - araverbaluri SetyobinebebiT dakavSireba erTmaneTTan.  

saqmiani urTierTobebis normebi da tradiciebic arsebiTad aris 

gansxvavebuli qveynebis mixedviT. maTi codnis gareSe kompaniaTa 

menejerebs gauWirdebaT urTierTobis damyareba adgilobriv saqmian 

wreebTan da saerTod SeiZleba verc ki SeZlon molaparakeba 

TanamSromlobaze. ase, magaliTad: safrangeTSi saerTaSoriso 

dokumentebis momzadebisas upiratesoba frangul enas eniWeba; iaponeli 

menejerebi molaparakebis dros daaxloebiT 6 wamian pauzas akeTeben; 

italielebi, germanelebi da frangebi manipulaciad Tvlian situaciis 

gasaneitraleblad molaparakebis dasawyisSi raime sasiamovnoze saubars; 

did britaneTSi da aSS-Si saqmiani vaxSami ubraloebiT gamoirCeva, 

germaniaSi ki, piriqiT, mas Zalian did mniSvnelobas aniWeben; samxreT 

evropisa da laTinuri amerikis zogierT qveyanaSi drois mimarT  

`Tavisufali~ midgomaa; aSS-Si savizito baraTebis gadacema da 

CamorTmeva swrafad da yovelgvari zedmeti formalobis gareSe xdeba, 

iaponelebisTvis, piriqiT, es mniSvnelovani movlenaa.  
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globalizaciis procesSi sul ufro da ufro izrdeba 

marketingze sainformacio - teqnologiuri garemos gavlena. XX saukunis 

bolos eleqtronikasa da sainformacio teqnologiebSi 

ganxorcielebulma revoluciurma cvlilebebma arsebiTad gaafarTova 

saerTaSoriso kompaniebis moqmedebis areali, daxvewa da srulyofili 

gaxada maT mier gamoyenebuli marketinguli meTodebi da xerxebi. 

telefonma da internetma SesaZlebeli gaxada msoflio bazars 

dakavSirebodnen ara marto msxvili, aramed mcire sawarmoebic. dainerga 

da ganviTarda globaluri eleqtronuli komercia, romelmac axali 

SesaZleblobebi Seqmna saerTaSoriso marketingis ganviTarebisTvis. 

dRes  internetis daxmarebiT SesaZlebelia msoflios nebismieri qveynis 

momxmarebels miewodos informacia saqonlisa da momsaxurebis Sesaxeb, 

Camoyalibdes moTxovna ama Tu im kompaniis produqtze, adamianma iyidos 

esa Tu is saqoneli. momxmarebels saxlidan gausvlelad SeuZlia 

garigebebis dadeba. saqoneli myidvels SeiZleba gadaeces mis ofisSi, 

saxlSi.  arsebuli momsaxurebis miwodeba myidvelisTvis SesaZlebelia 

eleqtronuli saSualebebis gamoyenebiT. SesaZlebeli gaxda msoflios 

wamyvan birJebze vaWrobaSi monawileobis miReba. saerTaSoriso 

marketologebs internetis globaluri qseli, informaciis sxva 

arxebTan SedarebiT, saSualebas aZlevs:  

 

 swrafad miiRon maTTvis aucilebeli informacia;  

 operatiulad Caataron marketinguli RonisZiebebi (Secvalon 

fasebi, ganaTavson reklama, Secvalon saqonlis miwodebis 

meTodebi da a.S);  

 miiRon sruli informacia konkurentebze;  

 daukavSirdnen momxmarebels msoflios sxvadasxva kuTxeSi;  

 damoukideblad da swrafad moZebnon biznespartniorebi msoflios 

sxvadasxva qveyanaSi da maTTan kontaqti operatiulad daamyaron.  
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9.3.sagareo bazarze gasvlis strategiebi 
 

sagareo bazrebze gasvlasTan dakavSirebiT gadawyvetilebis 

miRebis Semdeg sawarmoebi marketingul strategiebs amuSaveben. f. 

kotlerisa da g. armstrongis marketingis safuZvlebis 

saxelmZRvaneloSi Camoyalibebulia sagareo bazrebze gasvlis sami 

sabazo strategia. maT miekuTvneba: 

 

 eqsporti; 

 erToblivi samewarmeo saqmianoba; 

 pirdapiri investiciebi. 

 

sagareo bazarze gasvlis yvelaze martivi strategia eqsportis 

ganxorcielebaa.  ganasxvaveben arapirdapir da pirdapir eqsports. 

arapirdapiri eqsportis dros produqcia sazRvargareT gaaqvT 

damoukidebel Suamavl sawarmoebs. pirdapir eqsports TviTon 

sawarmoebi marTaven. eqsportis strategia naklebad sariskoa. am dros 

sawarmoebs SeuZliaT TavianT produqciaSi cvlilebebi ganaxorcielon 

an ar ganaxorcielon.  

erToblivi samewarmeo saqmianobis oTxi saxe arsebobs. esenia: 

 licenzireba; 

 kontraqtiT warmoeba; 

 kontraqtiT marTva; 

 erToblivi mflobeloba. 

licenzireba iTvaliswinebs adgilobrivi sawarmos mier 

sazRvargareTuli sawarmosTvis uflebis micemas misi samecniero-
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teqnikuri codnis, savaWro niSnis gamoyenebis Taobaze, garkveuli 

safasuris gadaxdis SemTxvevaSi. licenziis myidveli iRebs 

gamocdilebas an cnobil produqts ise, rom bizness nulidan ar iwyebs. 

licenzirebas aqvs naklovani mxareebic. sawarmo licenziis mimRebs 

naklebad akontrolebs da mogebis nawils kargavs. amasTan, licenziis 

gayidviT sawarmoebi TviTon hqmnian TavianT konkurentebs. 

kontraqtiT warmoebis dros sazRvargareTuli sawarmo Tavis Tavze 

iRebs produqciis warmoebis valdebulebas sakuTari sawarmoo 

simZlavreebiT da imis garantiiT, rom am produqcias samamulo sawarmo 

SeiZens dadebuli xelSekrulebis Sesabamisad. am dros sazRvargareT 

warmoebis ufro swrafad dawyebis Sansi arsebobs naklebi riskiT. 

magram kontraqtiT warmoebis dros warmoebze kontrolis done 

mcirdeba.  

kontraqtiT marTva iTvaliswinebs samamulo sawarmoSi miznobrivi 

sazRvargareTuli sawarmos personalis gamoyenebas sawarmoo da 

marketinguli saqmianobis samarTavad, dadebuli xelSekrulebis 

safuZvelze. kontraqtiT marTvas sawarmoebi mimarTaven maSin, roca 

floben saWiro kapitals, magram ar hyavT saTanado kvalifikaciis 

personali da ar floben nou-haus.  

erTobliv mflobelobaSi igulisxmeba adgilobrivi sawarmo, 

romelic Seqmnilia ucxour bazarze romelime erTi sawarmos mier 

ucxoel investorebTan erTad. samamulo sawarmo warmoadgens Seqmnili 

sawarmos Tanamflobels da iRebs monawileobas mis marTvaSi. aseTi 

sawarmos Seqmna ganpirobebulia ekonomikuri an politikuri mizezebiT. 

SesaZlebelia ucxourma saxelmwifom Sida bazarze SeRwevis pirobad  

erToblivi sawarmos Seqmna wamoayenos. 

yvelaze xSirad ucxour bazarze gasvla pirdapiri investirebis  

gziT xorcieldeba. am SemTxvevaSi sazRvargareT iqmneba saamwyobo an 

warmoebis srulmasStabiani ciklis mqone sawarmoebi. saamwyobo warmoeba 
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warmoadgens warmoebis procesis bolo etaps, srulmasStabiani warmoeba 

ki gulisxmobs ucxour bazarze produqciis warmoebis mTeli procesis 

ganxorcielebas. 

 

9.4. globaluri marketinguli programebi 

sagareo bazrebze muSaobis dros sawarmoebi iyeneben standartul 

marketingul kompleqss, adaptirebul marketingul kompleqss an maT 

kombinacias. 

standartuli marketinguli kompleqsi iTvaliswinebs erTnairi 

saqonlis miwodebas sazRvargareTuli bazrebisTvis, erTi da imave 

sareklamo da saqonelmoZraobis arxebis, erTnairi fasebis gamoyenebas. 

standartuli marketinguli kompleqsis pirobebSi xarjebi mcirdeba da 

mogeba izrdeba. 

 arastandartuli marketinguli programis pirobebSi gamoiyeneba 

adaptirebuli marketinguli kompleqsi, romlis mixedviT marketingis 

kompleqsis elementebi SesabamisobaSi mohyavT yoveli sazRvargareTuli 

bazris moTxovnebTan. am dros kompaniebi iyeneben adgilobriv 

menejerebs, mmarTveloba aris decentralizebuli. adgilobriv 

pirobebTan adaptirebuli marketinguli programebis gamoyenebis dros 

SesaZlebeli xdeba kompaniis konkurentuli poziciebis ganmtkiceba, 

mcirdeba danakargebi da izrdeba bazris wilis gafarToebisa da mogebis 

gazrdis SesaZleblobebi. wminda standartuli an globaluri midgomiT 

warmatebiT dainerga msoflioSi iseTi saqoneli, rogoricaa saparsi 

Philips, firfitasakravi Sony Walkman. adgilobriv kulturul tradiciebs 

usadagebs Tavis saqmianobas McDonald’s. marTalia, is erTi da imave 

sabazo sawarmoo sqemiT muSaobs, magram meniu i adgilobrivi 

momxmareblebis moTxovnebTan mohyavs SesabamisobaSi.  
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ukanasknel wlebSi saerTaSoriso kompaniebi sul ufro xSirad 

iyeneben kombinirebul marketingul programebs, romlebic standartuli 

da adaptirebuli midgomebis SeTanawyobis bazaze yalibdeba. 

kombinirebuli marketinguli programis CarCoebSi marketingis 

kompleqsis zogi aspeqti standartuli, zogi ki adaptirebulia. 

marketingis kompleqsis elementebis standartulobis an adaptirebis  

Sesaxeb gadawyvetileba miiReba miznobrivi bazris mixedviT.  

produqciis gasaRebisa da gadaadgilebis dagegmva iTvaliswinebs 

gasaRebis arxebis SerCevasa da saqonlis fizikur gadaadgilebas 

sazRvargareTis bazrebze. xSirad saqonelmoZraobis tradiciuli 

arxebis gverdiT iyeneben saqonlis gadaadgilebis aratradiciul 

saSualebebsac. saerTaSoriso kompaniaSi saqonlis momxmareblemde mita-

na xorcieldeba sami ZiriTadi arxiT. esenia: gamyidvelis Stab-bina, 

qveyanaTaSorisi arxebi da qveynis Sida arxebi. gamyidvelis Stab-bina 

xelmZRvanelobs saqonelmoZraobis arxebs da TviTonac misi nawilia. 

saxelmwifoTaSoris arxebs saqoneli sxva qveynis sazRvrebamde miaqvs. 

Sida saxelmwifoebriv arxebs saqoneli gadaaqvs sazRvris gadakveTis 

punqtidan saboloo momxmareblebamde. isini qveynebis mixedviT 

arsebiTad gansxvavebulia erTmaneTisgan. 

 saerTaSoriso kompaniebma faswarmoqmnis procesSi SeiZleba 

gamoiyenon Semdegi alternetiuli strategiebi:  

 

 standartuli fasi yvela sazRvargareTuli bazrisTvis;  

 ormagi faswarmoqmna;  

 faswarmoqmna konkretuli bazrebisTvis.  

 

standartuli anu unificirebuli fasebi gamoiyeneba maSin, roca 

ama Tu im qveyanaSi gaweuli marketinguli xarjebi imdenad dabalia, rom 

ar SeuZlia gavlena moaxdinos fasis sidideze. standartuli fasebis 

gamoyenebis dros kompania darwmunebuli unda iyos, rom im qveynis 
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bazarze, sadac mas Seaqvs saqoneli, ar gamoCndeba analogiuri saqon-

lis ufro dabal fasad gamyidveli konkurentebi.  

ormagi faswarmoqmnis strategia iTvaliswinebs gansxvavebuli 

fasebis dawesebas erovnuli da sazRvargareTuli bazrebisTvis.  

faswarmoqmnis mesame strategia_faswarmoqmna konkretuli 

qveynisTvis ufro moqnilia. am strategiis Sesabamisad fasebis daweseba 

adgilobrivi pirobebis gaTvaliswinebiT xorcieldeba.  

fasebis dawesebis dros bevri saerTaSoriso kompania 

mxedvelobaSi iRebs adgilobriv pirobebs. maTi nawili dabal fasebs 

inarCunebs ganviTarebad da naklebad ganviTarebul qveynebSi saqonlis 

gamartivebuli variantebis miwodebisa da adgilobrivi iafi muSaxelis 

gamoyenebis gziT. zogjer dabali fasi wesdeba bazris gafarToebis an 

nameti saqonlis Tavidan mocilebis mizniT. ganviTarebul qveynebSi 

saqonlis fasi misi maRali xarisxis gamo, rogorc wesi, maRalia.  

marketingis saerTaSoriso kompleqsis mniSvnelovani elementia 

produqtis sazRvargareTis bazrebze win wasawevad gatarebuli 

RonisZiebebi, romelTa efeqtianobac damokidebulia gamoyenebuli 

meTodebisa da xerxebis adgilobrivi bazrebis moTxovnebsa da 

TaviseburebebTan SesabamisobaSi moyvanaze. am process specialistebi 

komunikaciur adaptacias uwodeben. komunikaciuri adaptaciis procesSi 

kompaniebi muSaobas warmarTaven ramdenime mimarTulebiT:  

 

 produqciis saxelwodebis dazusteba adgilobrivi enis mixedviT;  

 saqonlis gaformebis procesSi feris mimarT adgilobrivi 

mosaxleobis damokidebulebis gaTvaliswineba;  

 saWiroebis SemTxvevaSi yoveli miznobrivi sazRvargareTuli 

bazrisTvis specialuri sareklamo mimarTvis Sedgena; 

 mTeli sareklamo saqmianobis SesabamisobaSi moyvana ama Tu im 

qveynis marketinguli garemos moTxovnebTan; 
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 gasaRebis stimulirebis meTodebisa da xerxebis adaptacia 

adgilobriv pirobebTan da a. S.  

 

 

 

9.5. globaluri marketingis organizacia 

     saerTaSoriso sawarmoebis mier SemuSavebuli marketinguli 

strategiebis efeqtianad realizacia uSualod aris damokidebuli 

marketingis organizaciaze. saerTaSoriso doneze momuSave sawarmoebis 

umetesoba upirveles yovlisa qmnis saeqsporto ganyofilebas 

(qvedanayofs), Semdeg saerTaSoriso filials da bolos xdeba 

globaluri organizacia. 

     rogorc wesi, sawarmo saerTaSoriso doneze funqcionirebas 

Cveulebriv iwyebs Tavisi saqonlis eqsportiT. saerTaSoriso gayidvebis 

gafarToebis paralelurad sawarmo qmnis saeqsporto qvedanayofs, 

romlis SemadgenlobaSic Sedian gayidvis menejerebi da misi ramdenime 

damxmare. roca gayidvis moculoba ufro metad gaizrdeba, saeqsporto 

qvedanayofi gafarTovdeba da Tavis TavSi moicavs sxvadasxva 

marketingul samsaxurebs. Tu firma Seqmnis erTobliv sawarmos an 

dakavdeba pirdapiri investiciebiT, saeqsporto ganyofileba mzard 

moTxovnebs veRar akmayofilebs. 

     bevri sawarmo Tavis saqmianobas axorcielebs ramdenime 

saerTaSoriso bazarze da iTvisebs saqmianobis axal saxeebs. sawarmo 

SeiZleba erT qveyanaSi axorcielebdes eqsports, meore qveyanaSi 

yididdes licenzias, mesameSi afuZnebdes erTobliv sawarmos, meoTxeSi 

ki hqones Svilobili sawarmo. adre Tu gvian saerTaSoriso doneze 

momuSave sawarmoSi iqmneba saerTaSoriso qvedanayofi an filiali, 

romelic dakavdeba mxolod saerTaSoriso saqmianobiT.  
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     saerTaSoriso qvedanayofi SeiZleba Seiqmnas sxvadasxvagvarad. 

saerTaSoriso qvedanayofis StatSi Sedian marketingis, warmoebis, 

kvlevebis, finansebis, dagegmvisa da personalis specialistebi. isini 

arian warmomadgenlebi sxvadasxva qvedanayofebisa, romlebic iqmneba 

Semdegi sami principidan erT-erTiT: geografiuli principi, sasaqonlo 

principi, saerTaSoriso filiali. 

     geografiuli principi iTvaliswinebs yoveli qveynisTvis calke 

menejeris gamoyofas. es menejeri dakavebuli iqneba savaWro personaliT, 

gayidvis ganyofilebiT, distributorebiT da licenziebiT. 

     sasaqonlo principis mixedviT Seqmnili qvedanayofebi pasuxs ageben 

gansazRvruli sasaqonlo jgufis gayidvaze msoflio masStabiT. 

     dabolos, mesame SemTxvevaSi iqmneba saerTaSoriso filialebi, 

romlebic pasuxs ageben sakuTar gayidvebsa da mogebaze. 

     zogierTma sawarmom gaiara saerTaSoriso qvedanayofis etapi da 

gaxda globaluri organizacia. isini ar Tvlian TavianT Tavs 

nacionaluri bazris subieqtebad, romlebic dakavebulni arian TavianTi 

saqonlis sazRvargareT gayidviT. isini arian globaluri bazrebis 

subieqtebi. aseTi kompaniebis umaRlesi xelmZRvaneloba gegmavs Tavisi 

produqciis warmoebas, marketingul politikas, finansur nakadebsa da 

materialur-teqnikuri momaragebis sistemas mTeli msoflios masStabiT. 

globaluri funqciuri qvedanayofi Tavisi saqmianobis Sesaxeb pasuxs 

agebs uSualod prezidentis an sawarmos aRmasrulebeli komitetis 

winaSe da ara saerTaSoriso qvedanayofis xelmZRvanelis winaSe. 

sawarmoebi mmarTvelobiT personals agroveben bevr qveyanaSi, 

yiduloben produqcias iq, sadac iafia da deben investiciebs iq, sadac 

yvelaze meti ukugeba iqneba. 
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Tavi 10. mdgradi marketingi, socialuri 

pasuxismgebloba da eTika 

10.1. mdgradi marketingis arsi 

 

mdgradi marketingi garemos mimarT samarTlian damokidebulebas 

moiTxovs. mdgradi marketingis Sesabamisad momxmareblebisa da biznesis 

(sawarmoebis) moTxovnilebebi unda dakmayofildes ise, rom momaval 

Taobebsac hqondeT sakuTari moTxovnilebebis dakmayofilebis 

SesaZlebloba. Tumca, momxmareblebisa da biznesis mimdinare 

moTxovnilebebis dakmayofileba maT momaval interesebs yovelTvis ar 

iTvaliswinebs. magaliTad, Makdonalds-is gemrielma, magram Warbcximianma 

produqtebma,  romlebic momxmarebelTa mowonebiT sargeblobs, 

kritikosebis azriT, Warbwonianobas Seuwyo xeli. maSasadame, Makdonalds-

is strategia mdgradi ar iyo. garemoze uaryofiTad imoqmeda 

produqtebis araekologiurma SefuTvamac. 

Makdonalds-ma strategia Seicvala. misi e.w. gamarjvebis gegma 

iTvaliswinebs kapitaldabandebebis diversifikacias, investiciebis 

Cadebas salaTebSi, xilSi, grilze Semwvar qaTamSi da a. S. Makdonalds-ma 

dabalxarisxiani cximebis gamoyenebac Sewyvita. gamarjvebis gegma 

garemos dacvis problemebsac exmaureba. is gulisxmobs produqtebis 

ingredientebis ekologiur sijansaRes, jansaRi SesafuTi masalebis 

gamoyenebas da a. S. am gegmam Makdonalds-s dadebiTi Sedegebi moutana.  

produqciis realizaciis maCvenebeli 50%-iT gaizarda, mogeba ki 

gaoTxmagda. bolo periodSi Makdonalds Setanilia dou jonsis 

mdgradobis indeqsSi. amiT is aRiarebulia ekonomikur, garemos damcvel 

da socialurad mdgrad kompaniad.  
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dRes kompaniebis did nawils kargad esmis mdgradi marketingis 

mniSvneloba da misi principebis ganxorcielebis saWiroeba. mdgradi 

marketingis principebs miekuTvneba: 

 momxmarebelze orientirebuli marketingi; 

 momxmareblisTvis faseulobis miwodebaze orientirebuli 

marketingi; 

 inovaciuri marketingi; 

 `misiis SegrZnebis marketingi~ 

 sazogadoebrivi marketingi. 

rogorc ukve iTqva, momxmarebelze orientirebuli marketingi 

gulisxmobs marketinguli RonisZiebebis ganxorcielebas momxmareblebis 

moTxovnilebebis Sesabamisad. momxmareblisTvis faseulobis miwodebaze 

orientirebuli marketingis Sesabamisad sawarmoebma TavianTi resursebis 

umetesoba unda moaxmaron momxmareblebisTvis faseulobis Seqmnasa da 

miwodebas. inovaciuri marketingi iTvaliswinebs produqtisa da 

marketingis mudmiv gaumjobesebas da srulyofas.  `misiis aRqmis 

marketingi~ xazs usvams sawarmoebis valdebulebas - TavianTi misia 

ganixilon farTo socialur konteqstSi da ar Semoifarglon mxolod 

konkretuli produqtiT. sazogadoebrivi marketingis principis mixedviT 

sawarmoebi valdebulebi arian SesabamisobaSi moiyvanon momxmarebelTa 

survilebi, sakuTari moTxovnilebebi da mTeli sazogadoebis 

grZelvadiani interesebi. 

 

 

 

10.2. marketingis zemoqmedeba calkeul 

momxmarebelze 

kritikosTa erTi nawili Tvlis, rom marketings ziani moaqvs 

rogorc individualuri momxmareblebisTvis, ise mTeli 

sazogadoebisTvis, agreTve, sxva komerciuli sawarmoebisTvis. 
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     kritikosTa TvalsazrisiT, marketingi individualur momxmareblebs 

azaralebs:  

 maRali fasebis dawesebiT;  

 momxmarebelTa SecdomaSi Seyvanis xerxebis gamoyenebiT, e.i. 

momxmarebelTa motyuebiT; 

 produqtebis momxmareblebisTvis Tavze moxvevis meTodebis 

gamoyenebiT; 

 mimoqcevaSi dabali xarisxis da janmrTelobisTvis saSiSi 

produqtis gaSvebiT; 

 saqonlis dagegmili moZvelebiT; 

 socialurad daucveli momxmareblebis momsaxurebis dabali 

doniT. 

kritikosebis azriT, maRal fasebs ganapirobebs Semdegi sami faqtori: 

 

 distribuciis didi xarjebi, rac kritikosTa TvalsazrisiT 

gamowveulia metismetad bevri Suamavlis arsebobiT da 

momsaxurebis dublirebiT; 

 gazrdili sareklamo xarjebi, romlebic produqtebs funqciur 

Rirebulebas ar mateben; 

 Warbi fasnamati. 

marketologebi maRali fasebis dawesebasTan dakavSirebiT 

kritikas ase pasuxoben: Suamavlebis arseboba aucilebelia. isini 

akeTeben im saqmes, rac mwarmoeblebs an momxmareblebs unda 

gaekeTebinaT; sareklamo xarjebis zrdis mizani momxmareblebisTvis 

srulyofili informaciis miwodebaa; fasnamatis daweseba 

ganpirobebulia im saxsrebis dafarvis aucileblobiT, romlebic 

produqtebis SeZenaze, reklamasa da distribuciaze ixarjeba. 

  kritikosebs miaCniaT, rom momxmareblebs marketologebi 

atyueben didi fasdaklebebis reklamirebiT, momxmareblebis maRaziaSi 

iseTi saqonlis sayidlad SetyuebiT (produqtis Tvisebebis mcdari 
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interpretacii), romelic aRar aris gayidvaSi da cru informaciis 

Semcveli etiketis gamoyenebiT. marketologebi amasTan dakavSirebiT 

acxadeben, rom sawarmoebis umetesoba momxmareblebis motyuebas 

erideba, radgan aseTi qmedeba maTTvis    sazianoa.  

  kritikosebi amboben, rom agresiuli gayidviT sawarmoebi 

momxmareblebs aiZuleben iseTi produqtebis SeZenas, romelTa yidvasac 

isini ar apirebdnen. kritikosebi acxadeben, rom naxmar manqanebsa da 

sadazRvevo polisebs adamianebi ki ar yiduloben, aramed maT 

sawarmoebi yidian. gamyidvelebs specialurad aswavlian SefarviT 

laparaks, rom produqti ayidinon.  Tumca, agresiuli gayidviT 

sawarmoebi Zalian cotas igeben. aseTi midgoma moklevadian periodSi 

muSaobs. gayidvebis umetesoba ki momxmareblebTan grZelvadiani 

urTierTobis damyarebas gulisxmobs. 

 kritikosebs xSirad mizanSi amoRebuli aqvT dabali xarisxis 

produqtebi. maTi azriT, kompaniebi zogjer adamianisTvis saxifaTo 

produqtebsac yidian. isini mourideblad uwodeben swrafi kvebis 

obieqtebs xarb gamyidvelebs. kompaniebi am braldebas xSirad  

pasuxoben, rom zrdasrul adamians aqvs imis unary - TviTon miiRos 

gadawyvetilebebi sakuTar janmrTelobasa da keTildReobasTan 

dakavSirebiT.  

zogjer kritikosebi imasac amboben, rom biznesi ganzrax yidis 

advilad cveTad saqonels. SeiZleba iTqvas, rom sawarmoebi winaswar 

gegmaven saqonlis swrafad daZvelebas, mis swrafad gamosvlas 

mwyobridan. amaze marketologebi aseT pasuxs scemen: momxmarebels  

cvlilebebi uyvars. is male iRleba moZvelebuli nivTebiT da 

cvlilebebs elodeba. sawarmoebi amis gamo axorcieleben inovaciur 

saqmianobas da cdiloben momxmareblis molodinis gamarTlebas. 

kritikosebi bizness sayveduroben, rom is qalaqSi mcxovreb 

Raribebs da socialurad daucvel momxmareblebs cudad emsaxureba. 

kritikosebi sTvlian, rom biznesi warmosaxviT `wiTel xazebs~ avlebs 
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socialurad daucveli moqalaqeebiT dasaxlebuli ubnebis garSemo da 

am teritoriaze maRaziebs ar xsnian. amitom Raribi mosaxleoba 

iZulebulia dabali xarisxis saqoneli SeiZinos ufro maRal fasad da 

SedarebiT patara maRaziebSi. Tumca, bevri sawarmo momgebianad awvdis 

Rarib momxmareblebs xarisxian produqcias.     

 

      

10.2. marketingis zemoqmedeba mTlianad 

sazogadoebaze 

     marketings xSirad akritikeben imis gamo, rom marketinguli 

RonisZiebebi zians ayenebs mTlian sazogadoebas, rac SemdegSi 

gamoixateba:  

 metismeti merkantelizmi (nivTebis mimarT metismeti siyvaruli); 

 sazogadoebribad aucilebeli (socialuri) saqonlis nakleboba; 

 kulturis erozia (kulturuli dabinZureba), rac gamoixateba 

adamianebSi prestiJis survilis danergviT; 

 biznesis zedmeti politikuri gavlena. 

 

     kritikosebi amtkiceben, rom marketingis sistema adamianebs nivTebis 

siyvarulisken ubiZgebs. Zalian xSirad adamianebs afaseben imis mixedviT, 

Tu ras floben isini da ara imis mixedviT, Tu vin arian da ras 

warmoadgenen isini. simdidrisa da sakuTrebisken aseTma swrafvam piks 

1980-ian wlebSi miaRwia. mozardebis umetesoba aSS-Si amtkicebda, rom 

,,mxolod saukeTeso dizaineris tansacmlis” tareba zrdis adamianis 

statuss. 

     kritikosebis azriT, materialuris mimarT adamianis interesi 

gonebis bunebrivi mdgomareoba ar aris. am survils marketingi 

warmoSobs Tavisi saqonlis bazarze pozicionirebiT. maSasadame, 
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marketingi miiCneva im survilebis warmoSobis wyarod, romlebis 

asrulebas ufro meti sargebeli moaqvs biznesisTvis da ara 

momxmareblebisTvis. erT-erTi kritikosis mosazrebiT, `aSkaraa, rom 

marketingi xels uwyobs Warb moxmarebas da, aqedan gamomdinare, rogorc 

fsiqologiurad, ise ekologiurad aramdgradi samyaros Camoyalibebas~. 

     marketingis specialistebis azriT, aseTi kritika ar aris 

marTebuli. biznesisTvis, moTxovnis SeqmnasTan dakavSirebiT, aseTi 

Zalis miwera gazviadebulia. adamianebs reklamisa da sxva marketinguli 

zemoqmedebisgan Tavdacvis didi unari gaaCniaT. marketingis zemoqmedeba 

momxmarebelze ufro Zlieria moTxovnis dakmayofilebis dros, axali 

moTxovnis Camoyalibebis procesTan SedarebiT. axali produqtis kraxis 

maRali maCvenebeli uCvenebs, rom kompaniebs moTxovnis gakontroleba ar 

SeuZliaT. amasTan, adamianebis survilebisa da gemovnebis Camoyalibebas 

ara mxolod marketingi uwyobs xels, aramed, masTan erTad, ojaxis 

wevrebi, megobrebi, kolegebi, qveyanaSi arsebuli kulturuli foni da 

ganaTlebac. 

     bizness adanaSauleben individualuri miTxovnis saqonlis 

gadametebul stimulirebaSi sazogadoebis keTildReobis sazianod. 

kerZo saqonlis gayidvas Tan mosdevs sazogadoebrivi servisebis gazrda. 

ase, magaliTad, avtomanqanebis gayidvasTan erTad saWiro xdeba ufro 

meti avtotrasa, sagzao moZraobis meti kontroli, parkirebisTvis meti 

adgilebi. saWiroa wonasworobis dacva kerZo da sazogadoebriv 

saqonels Soris. amis erT-erT  gzas mwarmoeblebis mier socialuri 

danaxarjebis srulad dafarva warmoadgens. avtomobilebTan mimarTebiT 

aseT socialur danaxarjebs miekuTvneba sawvavis deficiti, haeris 

dabinZureba da a.S.  

     kulturis erozia an kulturis dabinZureba marketingis mimarT 

wayenebuli kidev erTi braldebaa, marketologebis azriT. reklama 
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gamudmebiT zemoqmedebs adamianTa grZnobebze, televiziaSi mniSvnelovan 

programebs reklama wyvets, bilbordebi faravs lamaz xedebs da a.S. 

     marketingis specialistebi wayenebul braldebebs ase pasuxoben: 

 reklama, pirvel rigSi, miznobrivi auditoriisTvis aris 

gankuTvnili, magram sakomunikacio arxebis masobrivi xasiaTis 

gamo zogierTi reklama im adamianebamdec aRwevs, romelTac 

produqti ar ainteresebT da, Sesabamisad, reklamebiT wuxdebian. 

Tumca, maT SeuZliaT Tavi aaridon reklamebs. 

 amasTan, swored reklama ganapirobebs im faqts, rom televiziisa 

da radios didi nawili momxmareblebisTvis ufasoa da Jurnal-

gazeTebis fassac sareklamo gancxadebebi amcirebs. 

 

kritikosebis azriT, marketingul saqmianobas SeuZlia ziani 

moutanos sxva kompaniebsac da Seamciros komunikacia. am SemTxvevaSi 

sami problema aRiniSneba: sawarmoebis Serwyma, axali kompaniebisTvis 

bazarze SeRwevis barieris Seqmna da mtacebluri (arajansaRi) 

konkurenciis praqtika. 

     kompaniebis gafarToeba, konkurenti sawarmoebis SeZenis gziT, 

konkurencias amcirebs, rac momxmareblebs azaralebs. sawarmoebis 

Serwyma dasaSvebi da sazogadoebisTvis momgebiania maSin, roca myidveli 

kompania ufro ekonomiurad awarmoebs produqcias, rac amcirebs 

xarjebs da Sesabamisad fasebs. Serwyma SesaZlebelia maSinac, roca 

myidveli sawarmo zrdis SeZenili sawarmos saqmianobis efeqtianobas an 

kidev izrdeba dargis konkurentunarianoba. 

     kritikosebi amtkiceben, rom marketinguli saqmianoba win swevs 

damatebiT barierebs axali firmebis bazarze SeRwevis winaaRmdeg. 

Tumca, zogierTi barieri dakavSirebulia msxvili sawarmoebis 

ekonomikur upiratesobebTan. 
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     zogierTi sawarmo iyenebs arjansaRi konkurenciis marketingul 

praqtikas sxva sawarmoebis winaaRmdeg (xarjze dabali fasebis daweseba, 

damuqreba, rom gaaZeveben biznesidan, konkurenti sawarmoebis 

myidvelebze zemoqmedeba). Tumca, Znelia imis damtkiceba, rom ama Tu im 

sawarmos qmedeba an ganzraxva aris arajansaRi, ufro sworad 

mtacebluri.  

 

10.3. konsumerizmi 

konsumerizmi moqalaqeebisa  da samTavrobo organoebis 

organizebuli moZraobaa myidvelTa uflebebis dasacavad da 

gasaZliereblad gamyidvelebTan mimarTebiT. momxmarebelTa moZraobis 

mizania maTi uflebebis dacva da gaumjobeseba. ganviTarebul qveynebSi 

momxmarebelTa moZraobas aqvs originaluri xasiaTi da mimarTulia 

gamyidvelebis winaaRmdeg. 

     rogorc wesi, bazarze gamyidvelsac da myidvelsac TavianTi 

uflebebi aqvT.  gamyidvelis uflebebSi tradiciulad Sedis: 

  janmrTelobisTvis usafrTxo nebismieri produqciis bazrisTvis 

miwodeba; 

  produqtze fasis dadgena, erTgvarovan myidvelTa diskriminaciis 

gareSe; 

  produqtis bazarzre win wasawevad nebismieri raodenobis Tanxis 

gamoyeneba jansaRi konkurenciis pirobebis daurRvevlad; 

  myidvelTa informireba maTi SecdomaSi Seyvanis gareSe. 

 

myidvelTa uflebebSi tradiciulad Sedis: 

 hqondes usafrTxo produqtis yidvis SesaZlebloba; 

 uari Tqvas SeTavazebuli produqtis yidvaze; 
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 moiTxovos zustad is, produqtTan dakavSirebiT, rasac 

mwarmoebeli dapirda. 

gamyidvelisa da myidvelebis uflebebis Sedarebis Sedegad bevri 

fiqrobs, rom ZalTa balansi myidvelis mxaresaa - maT SeuZliaT uari 

sTqvan ama Tu im produqtis yidvaze. magram, kritikosebs miaCniaT, rom 

momxmareblebs ar aqvT saTanado informacia da xSirad arc ganaTleba 

uwyobT xels swori gadawyvetilebis misaRebad. es xdeba maSin, roca 

momxmareblebs informacias rTuli saxiT awvdian. amitom kritikosebi 

momxmareblebis uflebebis gafarToebas iTxoven.A kritikosebs miaCniaT, 

rom momxmareblebis uflebebs daematos Semdegi uflebebi: 

 miewodos sruli informacia produqtis Sesaxeb; 

 daculi iyos saeWvo produqtebis miwodebisgan da zedmeti  

marketinguli RonisZiebebisgan; 

 moixmaros produqti ise, rom ziani ar miayenos garemos.A 

momxmareblebs garkveuli valdebulebebic akisriaT sakuTari 

Tavis dacvasTan dakavSirebiT. maT es funqcia mTlianad ar unda 

dauTmon samTavrobo an sxva organizaciebs. saWiroebis SemTxvevaSi maT 

unda mimarTon Sesabamis organoebs sakuTari uflebebis dasacavad. 

amasTan, maT swori arCevani unda gaakeTon produqtis SeZenis dros da 

waaxalison is sawarmoebi, romlebic TavianT movaleobas 

keTilsindisierad asruleben.  

10.4. envairomentalizmi 

envairomentalizmSi igulisxmeba moqalaqeebis, sawarmoebisa da 

samTavrobo struqturebis organizebuli moZraoba xalxis arsebuli da 

samomavlo sacxovrebeli garemos dacvisa da gaumjobesebis mizniT.  

envairomentalistebi ar upirispirdebian marketings. maTi mizania 

is,  rom xalxi da calkeuli organizaciebi garemos ufrTxildebodnen 

da mis gaumjobesebaze zrunavdnen. 
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envairomentalistebis pirveli talRa aSS-Si agorda gasuli 

saukunis 60-70-ian wlebSi. garemos damcvelebi Seawuxa im faqtma, rom 

adamianebi da sawarmoebi did zians ayenebdnen bunebas: masobrivad 

Cexavdnen tyes, toqsikuri da sayofacxovrebo narCenebiT anagvianebdnen 

garemos, abinZurebdnen wyals da a. S.    

garemos damcvelTa meore talRa 70-80-ian wlebSi agorda. aSS-s 

mTavrobam miiRo kanonebi da rigi normatiuli aqtebi warmoebis 

zemoqmedebisgan garemos dasacavad. amiT bevri dargi dazaralda. 

sawarmoebma kanonebis moTxovnebis  Sesabamisad investiciebi Cades 

garemos dacvis makontrolebeli mowyobilobebis SeZenaSi. sawarmoTa 

sakmaod didma nawilma ganacxada, rom maTi konkurentunarianoba 

Semcirda, garemos dacvis mizniT mowyobilobebis SeZenaze gaweuli 

xarjebis gamo.  

dReisTvis es ori talRa gaerTianda da gamoCnda mesame, ufro 

Zlieri, talRa. sawarmoebi, protestis nacvlad, garemos dabinZurebis 

prevenciis reJimSi gadavidnen. isini sakuTari pasuxismgeblobiT  

cdiloben garemos dacvas. bolo wlebSi sul ufro meti sawarmo 

uerTdeba garemos mdgradobis politikas, romelic mogebis miRebis 

paralelurad garemos dacvasac iTvaliswinebs.  

garemos mdgradobis uzrunvelsayofad saWiroa narCenebis 

ganadgureba an maTi Semcireba, garemoze zemoqmedebis minimumamde 

dayvana produqtis mTeli  sasicocxlo ciklis ganmavlobaSi, axali 

srulyofili teqnologiebis Seqmna garemos dasacavad, mdgradi xedvis 

Camoyalibeba momavali mdgradobisTvis.  

dRes sxvadasxva qveyanaSi miRebuli garemosdacviTi kanonebi 

sakmaod gansxvavebulia. ase, magaliTad, danias, germanias, aSS-s da 

iaponias garemosdacviTi kanonmdebloba maRal doneze aqvT 

SemuSavebuli da praqtikaSic atareben. rac Seexeba CineTs, indoeTs, 

ruseTs da brazilias, isini am mimarTulebiT ganviTarebis sawyis etapze 
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imyofebian. amasTan, is faqtorebi, romlebic erT qveyanaSi 

momxmareblebs garemos dacvisken ubiZgebs, sxva qveyanaSi momxmarebelze 

saerTod ar moqmedebs. magaliTad, polivinqloridis boTlebis 

gamoyeneba ualkoholo sasmelebisTvis akrZalulia Sveicariasa da 

germaniaSi, safrangeTSi ki maT aqtiurad iyeneben. am qveyanaSi aRniSnuli 

saxis boTlebis gadasamuSaveblad uamravi sawarmo arsebobs. 

gamomdinare aRniSnulidan, saeRTaSoriso kompaniebs uWirT 

garemosdacviTi RonisZiebebis dagegmva. 

 

10.5. marketinguli eTika 

marketingul eTikaSi igulisxmeba, viwro gagebiT, marketologebis, 

farTo gagebiT ki biznesSi dasaqmebuli yvela adamianis, qcevis 

standartebi da moraluri faseulobebi.  

mainc rogori qceva unda CaiTvalos eTikurad da rogori 

araeTikurad biznesSi? am kiTxvaze pasuxis gacema Zalian Znelia. 

problemis mogvareba SesaZlebelia sawarmoebis mier eTikuri qcevis 

principis SerCeviT. saerTod ganasxvaveben eTikuri qcevis or ZiriTad 

princips. pirveli principis mixedviT biznesSi qcevis normebi unda 

daefuZnos Tavisufal bazars da samarTlebriv sistemas. meore principis 

Sesabamisad yovelma sawarmom da misma marketingis menejerebma TviTon 

unda daamuSaon socialuri pasuxismgeblobisa da moraluri qcevis 

koncefcia, romelic Sinagan wesierebas, korporaciul sindiss da 

grZelvadian perspeqtivaSi momxmarebelTa keTildReobis uzrunvelyofas 

daemyareba. pirveli principis Sesabamisad sawarmoebs da iq dasaqmebul 

muSakebs SeuZliaT imoqmedon dadgenili kanonebis mixedviT da sindisi 

sufTa hqondeT, Tundac amiT dazaraldnen momxmareblebi da mTeli sa-

zogadoebac ki. meore principis mixedviT sawarmoebma TavianTi 

saqmianoba unda ganaxorcielon da gadawyvetilebebi miiRon moralur da 

eTikur normebze da ara samarTlebriv sistemaze dayrdnobiT. 
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 rogorc wesi, eTikuri sakiTxebi ukavSirdeba marketingis 

kompleqsis elementebs. 

produqtTan mimarTebaSi araeTikurad iTvleba misi dagegmili 

daZveleba, arasaTanado xarisxisa da momxmareblisTvis saSiSi saqonlis 

gayidva, saqonlis momxmareblisTvis Tavsmoxveva lamazi SefuTviT, 

dabinZurebuli produqtis sarealizaciod gamotana.  

sawarmoebs eTikuri problemebis gadaWra uwevT saqonelmoZraobis 

procesSic. saqonelmoZraobis arxebis gakontrolebisaს maT, pirvel 

rigSi, ar unda daarRvion Suamavlebis uflebebi, zedmetad ar unda 

Caerion maT saqmianobaSi. amasTan, ar unda aaridon Tavi im regionebis 

momsaxurebas, sadac dabalSemosavliani momxmareblebi cxovroben.  

araeTikuria, agreTve, calkeul regionebSi produqtebis Zalian maRal, 

SeiZleba iTqvas, mtaceblur fasSi gayidva. araeTikuria dempingis 

gamoyenebac. dempinguri fasis mizani yovelTvis ama Tu im bazarze 

SeRwevaa, ris Semdegac sawarmoebi produqcias realur fasSi yidian.  

mniSvnelovani eTikuri sakiTxebis mogvareba uxdebaT sawarmoTa 

xelmZRvanelebs fasebis dawesebis dros. faswarmoqmnis procesis mimarT 

araeTikuri damokidebuleba, xSirad, imavdroulad, ukanonocaa. 

araeTikuria, magaliTad, produqtis Rirebulebaze dabal fasSi gayidva, 

fasebis metismetad gazrda, dabali fasebis SeTavazebiT momxmareblis 

motyueba da a.S. 

 yvelaze meti raodenobiT eTikuri sakiTxebis gadawyveta 

sawarmoebs bazarze saqonlis win wawevis dros uwevT. reklamis 

meSveobiT momxmareblebze zewola, reklamiT araswori informaciis 

miwodeba momxmareblebisTvis da maTi dabneva an SecdomaSi Seyvana 

araeTikuria da unda aRmoifxvras.  

marketingis socialuri pasuxismgeblobis arsi vlindeba 

momxmarebelTa moTxovnilebebze orientaciasa da socialuri 

keTildReobis uzrunvelyofaSi. ufro zustad, socialuri 

pasuxismgebloba gulisxmobs marketingis sazRvrebSi ganxorcielebuli 
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qmedebebis procesSi sazogadoebis keTildReobis uzrunvelyofis wina 

planze wamowevas. specialistebi ganasxvaveben socialuri pasuximgeblo-

bis oTx dones. maT miekuTvneba ekonomikuri, samarTlebrivi, eTikuri da 

filantropiuli socialuri pasuxismgeblobebi. socialuri 

pasuxismgeblobis ekonomikuri mxare vlindeba momgebianobis 

uzrunvelyofaSi. amiT biznesSi iqmneba is fundamenti, romelsac 

socialuri pasuxismgeblobis danarCeni sami done efuZneba. 

samarTlebrivi pasuxismgeblobis mizania kanonis dacva. samarTlebrivi 

pasuxismgeblobis safuZvelia kanoni, romelSic kodirebulia 

sazogadoebisTvis misaRebi da miuRebeli qmedebebi. eTikuri 

pasuxismgebloba iTvaliswinebs eTikis normebis Sesabamisad moqmedebas, 

e.i saWiroa biznesSi yvelaferi gakeTdes ise, rogorc swori da 

samarTliania. ar SeiZleba sxvisTvis zianis miyeneba sakuTari intere-

sebis dasakmayofileblad. filantropiuli socialuri pasuxismgebloba 

gulisxmobs karg korporaciul moqalaqeobas, rac vlindeba mTeli 

koleqtivisa da misi calkeuli wevris cxovrebis donis amaRlebaSi 

sakuTari wvlilis SetaniT.  

tradiciulad biznesis socialuri pasuxismgebloba Se-

moifargleboda momxmareblebTan, TanamSromlebTan da aqcionerebTan 

urTierTobebiT. sawarmoTa menejerebi pasuxismgeblobas grZnobdnen 

momxmareblebisTvis maRalxarisxiani produqtis miwodebisa da masze 

dasabuTebuli fasebis dawesebis, TanamSromlebisTvis normaluri 

anazRaurebis micemis da normaluri Sromis pirobebis Seqmnis, 

aqcionerebisTvis mogebis uzrunvelyofis procesSi. dReisTvis 

mdgomareoba Seicvala. Tanamedrove pirobebSi biznesis socialuri 

pasuxismgeblobis areali gafarTovda da moicva urTierTobebi xeli-

suflebis organoebTan da mTlianad sazogadoebasTan. rogorc ukve 

aRiniSna, pirvel TavSi, aseTi midgomis safuZvelze Camoyalibda 

socialur-eTikuri marketingis koncefcia, romelmac erTmaneTs 

daukavSira momxmareblebis, sawarmoebisa da mTeli sazogadoebis 
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interesebi. dRes, sul ufro xSirad, sazogadoebis kritikis obieqtebi 

xdebian is sawarmoebi, romlebic TavianTi saqmianobiT garemos 

abinZureben an bunebriv resursebs mtaceblurad iyeneben.  

im SemTxvevaSi Tu sawarmoebi eTikisa da socialuri 

pasuxismgeblobis sakiTxebs gaiziareben da ganaxorcieleben, 

momxmareblebTan CamouyalibdebaT ndobaze damyarebuli urTierTobebi, 

rac maTi saqmianobis momgebianad ganxorcielebas Seuwyobs xels.  


